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Abstract

The purpose of this thesis is to increase the understanding of digital nomads' motivations and
experiences in China, specifically within Anji's digital nomad community. To achieve this goal,
the research addresses three key research questions. Firstly, why Chinese digital nomads have
decided to go to Anji's digital nomads’ community. Secondly, how co-living and co-working
experience of digital nomads looks like. Thirdly, what the co-living and co-working space’s
preferences of Chinese digital nomads are, and how to target them.

Previously research identified digital nomadism as a lifestyle phenomenon and focused on the
Western perspective, whereas no academic research can be found on the digital nomads in
China. This aim of this research to focus on the motivations of Chinese digital nomads by
understanding their behaviors and potentially gain insights in the operation of co-living and co-
working space. This thesis is carried as qualitative research, and netnography is used with
inductive approach. Non-participant observation is used to collect the first-hand data of
WeChat Official Account’s content as well as additional secondary data of two podcast episodes
conducted by people who had visited Digital Nomad Anji (“'DNA”). Qualitative content analysis
is used to analyze the data.

The implication of the study contributes to support Iso Ahola’s motivation model and expands
the concepts of co-living and co-working space by understanding how co-living and co-working
spaces can be integrated in the rural revitalization. This study suggests target group of Chinese
digital nomads, while three strategies are given to the owners of co-living and co-working
spaces.

Keywords
Digital nomadism, Co-living space, Co-working space, Motivation, Chinese digital
nomads, Chinese working culture
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1 Introduction

1.1 Background of the Study

Digital nomads have become a growing phenomenon in different part of the world, including
China. With the waken of the Chinese youths to escape from the rat-race in the big cities, digital
nomadism as a novel lifestyle has become more wide-spread and accepted by the Chinese youth
people. This trending phenomena caught the intention of various business magazines: the
background of digital nomadism in China is unique since it provides an alternative to the two
extreme work attitudes, namely, 9-9-6 work culture and “tangping”. 9-9-6 work culture refers to
an overworking style from 9 am to 9 pm for 6 days a week, while “tangping” refers to a “lying flat”
attitude meaning working as little as possible. And digital nomadism is perceived as the antidote
to the forced office work culture that brings flexibility and freedom to the Chinese workers
(Bloomberg News, 2022; Tai, 2023). However, no academic research has been conducted on the
digital nomads in China. Currently, there are only two digital nomads’ hotspots in China: one

being the DAO space in Dali, the other being the “DNA” in Anji. This study takes a closer look at
the latter location - Digital Nomad Anji (DNA).

The 'Anji hood' project, located in Anji County, Huzhou City, Zhejiang Province, China, is a rural
revitalization project created jointly by Shanghai Aijia Investment (Group) Co., Ltd. and the Aniji
Government, with a total investment of 6 billion yuan (equivalent to 0.8 billion euros). The 'Aniji
Creative and Design Center' (“ACDC"), constructed in January 2022, is a non-profit organization
that provides public services in the creative and design industries, including an 8000 square
meter multi-use space for cultivating design and creativity. While Digital Nomad Anji (“'DNA”"),
created by Song Xu and De A, aims to provide co-working and co-living spaces for digital
nomads, and is in the 'Anji hood' area, with ACDC providing additional co-working space and a
design library to DNA residents. (ACDC, 2022; DNA Community, 2021; Qiangigianzhen, 2020,
2021) While the "Anji hood" project is closely connected to the fields of rural tourism and
destination management, the focus of this study is not on the supply side - local community
and/or stakeholder perspectives, but on the demand side - motivations and experiences of

Chinese digital nomads within co-living and co-working spaces.



1.2 Previous Research

In recent years, there has been a growing interest in the study of digital nomads, yet certain
research gaps remain. Specifically, most digital nomad studies have been conducted from a
Western perspective, leaving the experiences and perspectives of non-Western digital nomads,
such as those from Asian cultures, underrepresented. This limited focus potentially excludes
important cultural perspectives from the study of digital nomadism (Reichenberger, 2018).
Additionally, scholars have called for further investigation into the role of co-living and co-
working spaces, which are the key elements of digital nomads’ daily lives. Thompson (2019) has
emphasized the need to understand the specific realities faced by digital nomads in co-living
environments, while Orel (2019) called for investigating the activities of digital nomads and how
the co-working environments are used. Moreover, as Chevtaeva (2021) stressed, the experiences
of digital nomads within co-working spaces varied between western and Asian nomads. This
paper presents the non-Western national, Chinese context on the example of Anji's digital
nomad community in China, making a significant contribution to the literature on digital

nomadism.

Digital nomadism is a complex research field with various perspectives, including individual
leisure, mobility activities, and work-related issues. Thus, currently there are several approaches
to digital nomadism. Researchers tend to study digital nomadism with different perspectives:
serious leisure; self-discipline; relationship of leisure and work; representation of radical
disruption; lifestyle mobility; and tourists (Chevtaeva & Denizci-Guillet, 2021; Cook, 2020; Green,
2020; Mancinelli, 2020; Mduller, 2016; Reichenberger, 2018; Thompson, 2019). Mdller (2016)
initially identified two research domains associated with digital nomadism, such as leisure and
mobility activities of individuals as well as work-related or labor market issues, emphasizing
“leisure activities, travel, and mobility practices” and “professional and career-related matters” of
digital nomadism. Thompson (2019) framed digital nomads through the lens of serious leisure
since the way they choose where to go isn't based on work but on how they like to spend their

time and live their lives. Thus, she added, the digital nomad lifestyle is "the ability to work



remotely from a laptop and travel the world while enjoying the freedom of being away from an
office." Cook (2020), who investigated the role of disciplining practices in managing the work-life
balance for digital nomads, utilized the concept of discipline. Similarly, Reichenberger (2018)
placed digital nomadism within the relationship between leisure and work, emphasizing leisure

as a central concept and discussing the role of work regarding digital nomadism.

Even though lifestyle is considered the most important part of digital nomads’ mobility,
Hannonen (2020) mentioned that the work-related part should be discussed, and she suggested
that digital nomadism should be put into the lens of lifestyle mobility as "an ongoing state and
lifestyle." This was agreed upon by Mancinelli (2020), who also examined digital nomads through
the lens of lifestyle mobility. However, Hannonen (2020) acknowledged that this method doesn't
consider the role of remote work and what it means for the future of work. Green (2020) viewed
the digital nomad lifestyle as a representation of radical disruption while investigating how the
disruption has historically affected work and tourism. Although traveling is an essential part of
being a digital nomad, not enough research has been done to recognize and understand digital

nomads as tourists. (Chevtaeva & Denizci-Guillet, 2021)

1.3 0bjectives and Research Questions

The aim of this research is to focus on the motivations of Chinese digital nomads by
understanding their experiences and preferences in co-living and co-working spaces in Anji's
digital nomads’ communities and potentially gain insights in the operation of co-living and co-
working spaces. Digital Nomad Anji (“DNA”) is a shared space that consists of co-living and co-
working spaces in Anji County, while both Anji Creative and Design Center (“ACDC") and Digital
Nomad Anji (“DNA") are parts of “Anji hood” project, which is a complex rural revitalization
project. The aim of “Anji hood” project is to facilitate Anji becoming a better destination. (See
Figure 1) The purpose of this research is to increase the understanding of digital nomads'
motivations and experiences in China, specifically within Anji's digital nomad community. To

achieve this goal, the research addresses three key research questions.



Research Problems:

a. Why Chinese digital nomads have decided to go to Anji's digital nomads' community?
b. How does the co-living and co-working experience of digital nomads look like?
c. What are the co-living and co-working space’s preferences of Chinese digital nomads, and

how to target them?

The first research question seeks to explore why digital nomads have chosen to go to Anji's
digital nomad community by investigating the underlying motivations behind their decision. The
second research question aims to understand what the co-living and co-working experience is
like for digital nomads in the Anji community. This involves exploring the everyday life of digital
nomads who lived in Anji's digital nomads’ community. Finally, the third research question aims
to identify the co-living and co-working space preferences of Chinese digital nomads and
develop segmentation strategies to target them more effectively. By addressing these research
problems, this study seeks to contribute to our understanding of digital nomadism in China and
provide practical insights for improving the experience of digital nomads in co-living and co-

working spaces.

This study is conducted as a netnography study with inductive approach, exploring the
motivations and experiences of Chinese digital nomads in “Digital Nomad Anji". The study utilizes
non-participant observation to collect the first-hand data of WeChat Official Account’s content
created by the nomads themselves with additional secondary data, such as: podcasts and social

media materials. Qualitative content analysis is used to analyze the data.

Figure 1: Position of the Study
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1.4 Key Concepts

Digital Nomads

Digital nomadism was introduced by Makimoto and Manner (1997) to describe the lifestyle of
highly mobile, location-independent professionals. Due to the fragmented nature of research on
digital nomads, various definitions have emerged. Some researchers define digital nomads as
workers who possess flexibility in choosing where and when to work while retaining location
independence, while others define them as individuals who utilize information and
communications technology to work remotely without locational constraints while exploring the
world. Other definitions include self-employed individuals who manage their own work
schedules continuously or highly mobile professionals whose work is location independent
(Chevtaeva & Denizci-Guillet, 2021; Green, 2020; Hannonen, 2020; Mancinelli, 2020; Muller, 2016;
Thompson, 2018).



Co-living and Co-working Spaces

Co-working spaces are shared work environments that provide flexible rental options, high-
speed internet, meeting rooms, and communal spaces for socializing and networking. (Bouncken
& Reuschl, 2018; Gandini, 2015; Howell, 2022) Co-living spaces are shared living arrangements in
which individuals live and work in a communal space. (Von Zumbusch & Lalicic, 2020) There are
diverse types of co-working spaces, including corporate, open corporate, consultancy, and
independent spaces, while co-living spaces can also be differentiated in single co-living and
branded co-living spaces. (Bouncken et al., 2018; Chevtaeva & Denizci-Guillet, 2021; Howell,
2022; Von Zumbusch & Lalicic, 2020) Two main functions of co-living spaces and co-working
spaces overlap, including: shared workplace and accommodation.These spaces are preferred by
digital nomads (Chevtaeva & Denizci-Guillet, 2021), and offer a unique and engaging experience

for digital nomads. (Yang et al., 2019).

Chinese Working Culture

Traditionally, Chinese culture is significantly influenced by Confucianism and Buddhism, while
traditional Chinese cultural values were identified, including harmony, benevolence,
righteousness, courtesy, wisdom, honesty, loyalty, and filial piety. (Lihua, 2013). Hofstede's
cultural dimensions theory is regarded as a contemporary approach to Chinese culture using six
dimensions: power distance, individualism-collectivism, masculinity-femininity, uncertainty
avoidance, long-term versus short-term orientation, and indulgence versus restraint. (Hofstede,
1984a, 1984b) However, there appears to be a transformation in Chinese society where the rise
of individualism and materialism contradicted the traditional Chinese culture values while the 9-
9-6 work culture unfolded, as well as "neijuan” ("rat race" in English) and "tangping" ("lying flat" in

English) coming to the public's view (Linyan & Boqing, 2023).
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Iso-Ahola’s Social Psychological Model of Tourism Motivation

Iso-Ahola (1982) had proposed a social psychological theory of tourism motivation that
integrated individual- and social-level factors. According to the theory, both personal desires and
social influences motivate individuals to travel. Personal desires consist of the desires for
novelty, escape, and personal development, while social influences consist of cultural norms and
expectations, peer pressure, and the desire to belong to a specific social group. (Iso-Ahola, 1982)
Iso-model Ahola's highlighted the significance of understanding the social and cultural contexts
in which tourism occurs, specifically the complex interplay between individual-level and social-
level factors that shape tourist behaviour. Hence, Iso-Ahola’s social psychological model of

tourism motivation is suitable for this study.

1.5 Briefings of the Case Study

"Whether it is Al or the metaverse, the next era will be dominated by creativity and digitalization.
Therefore, we plant seeds in 'Anji hood' and create a favorable growth environment in prospect of its

blossoming.”

- Jenny Li, President of Shanghai Aijia Investment (Group) Co., Ltd.

1.5.1 Tourism Industry in Anji

Anji County's tourism industry has historically been a significant contributor to the region's
economic growth. Tourists are coming to Anji for its rural tourism and agritourism resources
(People’s Government of Anji County, 2021). The People's Government of Anji County (2021)
reports that the total number of tourists increased from 14.952 million in 2015 to 28.074 million
in 2019, reflecting an average annual growth rate of 13.4 percent. This surge in tourism also
generated a notable increase in total tourism revenue, which rose from 17.56 billion yuan
(equivalent to 2.39 billion euros) in 2015 to 38.82 billion yuan (equivalent to 5.29 billion euros) in

2019, indicating an average annual growth rate of 17 percent. Additionally, the added value of
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tourism accounted for 11.93 percent of the GDP of Anji in 2019, making up 32.2 percent of the
tertiary sector of the economy. However, the COVID-19 pandemic adversely affected Anji
County's tourism industry, with the total number of tourists falling to 21.05 million in 2020,
marking a 6.2 percent decrease compared to the previous year. Total income from tourism also
dropped to 30,504 billion yuan (equivalent to 4.16 billion euros), which was 1.8 percent less than
what was earned in 2019. Nevertheless, the added value of tourism in 2020 was 5.16 billion yuan
(equivalent to 0.7 billion euros), comprising 10.6 percent of the GDP of Anji. Notably, Aniji
County's tourism industry rebounded remarkably well, with 11.35 million tourists and 14.65
billion yuan (equivalent to 2.00 billion euros) in total tourism revenue recorded in the first six
months of 2021, representing a 51.8 percent increase in the total number of tourists and a 43.1
percent increase in total tourism revenue compared to the same period in 2020. Impressively,
the region's tourism industry returned to its pre-pandemic level in 2022, with 27.21 million
tourists visiting Anji County, generating 39.33 billion yuan (equivalent to 5.36 billion euros) in
tourism revenue (Anji News, 2023). Despite the pandemic's effect, Anji County's tourism industry
has demonstrated its resilience, recovering from the slump caused by the pandemic (See Figure
2). In addition to tourists that come to Anji for its natural resources, since Digital Nomad Anji
(“DNA") is the second digital nomads’ community in China, and is co-planned by its predecessor

in Dali, Anji has become an attraction for digital nomads.

2015 2019 2020 2021 2022
Number of 14.952 m 28.074m 21,05 m 11.35m(Jan- | 27.21Tm
Tourists June)
Total 2.39b 529b 416 b 2.00b 5.36b
Revenue (Jan-June)
from Tourism
(EUR)

Figure 2: Tourism Data in Anji County (People’s Government of Anji County, 2021 & Anji News, 2023)
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1.5.2 Anji hood, ACDC & DNA

Established in 1998, Shanghai Aijia Investment (Group) Co., Ltd. is a large multinational
corporation that focuses on the comprehensive operation of new industrial cities while also
expanding into multiple other fields, including finance, education, healthcare, and agriculture.
(Qiangigianzhen, 2021) Jenny Li, the new president of Shanghai Aijia Investment (Group) Co.,
Ltd., debuted the 'Anji hood' project in 2019 as the first branded specialty township under the
corporation. (Forbes China, 2022) “Anji hood” ("FH#:Ji2" in Chinese), located in Anji County,
Huzhou City, Zhejiang Province, China, is a complex rural revitalization project jointly planned by
Shanghai Aijia Investment (Group) Co., Ltd., and the Anji Government. While the total investment
in the project is 6 billion yuan (equivalent to 0.8 billion euros), the area of the specialty township

is about 33.1 square kilometers. (Qianqigianzhen, 2021)

Constructed in January 2022, “Anji Creative and Design Center” ("ACDC") as a part of the pilot
zone in “Anji hood” is a non-profit organization that provides public service in the creative and
design industries as well as a multi-use space that takes up 8000 square meters for cultivating
design and creativity. (DNA Community, 2021) Three functions of the "ACDC" were emphasized:
the exhibition venue, the extensive design library, and the establishment of designer
communities through the hosting of seminars, training, and workshops. (ACDC, 2022) If Jenny Li
is the key figure wo secure the finance of “Anji hood”, Song Xu and De A are the major initiators
who facilitated the born of Digital Nomad Anji (“DNA”"). According to Song Xu and De A, their
interest in learning more about digital nomadism prompted them to travel to Bali, one of Asia's
digital nomad hotspots. During their stays, they observed that people could use their laptops
with headphones by the pool, and they would visit the self-service snack bar if they were hungry.
While these people close their laptops at sundown and go surfing, Song Xu is convinced that
"there is no better life than this". Therefore, Song Xu wanted to create a similar space for digital
nomads in China when he was given the opportunity to participate in the "Anji hood" project (Jia,

2022).
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After the project proposal was finalized and the design team was assembled, the renovation of
the old building commenced. In August 2021, Song Xu flew from Dali to Anji, where he saw an
abandoned bamboo processing plant transformed in just three months into a bright and
spacious public hall with large blackboards and pine boards reminiscent of Bali, while the outer
space was covered in lawn (Jia, 2022). According to DNA Community (2021), the main building of
DNA was designed to accommodate the co-working and co-living needs of digital nomads by
incorporating shared offices and living spaces. Notably, ACDC also provides additional co-
working space and a design library to residents of DNA. To sum it up, DNA is embedded in ACDC,
while ACDC is a part of Anji hood (see Figure 3). While the philosophy underlying DNA is
togetherness and inclusivity, which emphasizes that when digital nomads from various
industries come together, they become each other's arms, forming a collective strength that no
single person can match. Currently, DNA is only open to members of ACDC, while there are three
requirements for the applicants, including: the applicants should be at least 18-year-old; the

applicants must stay for a minimum of 7 days; and the applicants should love rural life.

Figure 3: Position of Digital Nomad Anji (“DNA") within the Rural Revitalization Project “Anji hood”

o

tion)
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1.6 Structure of the Thesis

The thesis includes four major sections, namely, the introduction, literature review,
methodology, findings, and conclusions. Introduction includes the background of the study,
objectives and research questions, key concepts, and the briefings of the case study. Literature
review focuses on three topics: digital nomad, co-living and co-working spaces and digital
nomads’ experience, as well as Chinese working culture. Then the methodology includes the
research approach, data collection method, and data analysis method. Then, findings that
respond to the research problems are reported. Lastly, the conclusion discusses of the findings,

theoretical and managerial implications as well as the evaluation of the study.
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2 Literature Review

2.1 Digital Nomad

2.1.1 Definitions of Digital Nomads

"Digital nomad" as a concept was first introduced by Makimoto & Manners (1997), whereas due
to the interdisciplinary nature of digital nomadism, several definitions and approaches have
been developed (Chevtaeva & Denizci-Guillet, 2021; Green, 2020; Hannonen, 2020; Mancinelli,

2020; Muller, 2016; Thompson, 2018). Figure 4 illustrates distinctive definitions of digital nomads.

Figure 4: Definitions of Digital Nomads

Definition(s) Author(s) Year
A lifestyle developed by highly mobile, Makimoto & 1997
location-independent professionals. Manners

Individuals who possess flexibility in Muller 2016

choosing where and when to work,
while retaining location independence
to travel freely without the restrictions

of their employers or companies.

Workers who are ‘location independent’ | Thompson 2018
and travel regularly both domestically
and internationally since their
professions can be done via the

internet.

Those who utilize information and Mancinelli 2020
communications technology with
internet access to work remotely
without locational constraints while

exploring the world.
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Self-employed and self-motivated Green 2020
individuals who manage their own work

schedules continuously.

A rapidly emerging class of highly Hannonen 2020
mobile professionals, whose work is

location independent.

Location-independent remote workers | Chevtaeva & 2021
who are simultaneously engaged in Denizci-Guillet
extensive leisure travel without a break

from work.

Though the usage of terminology remained vague when various ‘nomadic terms' are used

nn nn

interchangeably, such as "neo-nomads," "global nomads," "modern nomads," or "neo-nomads".
Hannonen (2020) clarified and differentiated the term ‘digital nomads' from other types of
lifestyles and work-related mobility types, including backpackers, flash packers, telecommuters,
freelancers, travel professionals, global nomads, and neo-nomads. In addition, Cook (2020)
distinguished digital nomads from other types of travelers, such as business travelers, working
expats, non-working expats, backpackers, tourists, and non-working elites, by emphasizing their
work-oriented and highly mobilized nature. While Chevtaeva and Denizci-Guillet (2021) also
distinguished digital nomads from expats, business travelers, freelancers, and global nomads by
focusing on the travel aspect, they further narrowed the definition of digital nomads for tourism
research. Relying on previous definitions and approaches, this paper defines digital nomads in
the following way: “Digital nomads are highly mobile, location-independent professionals who
use technology with internet access to work remotely while possessing the freedom to choose

where and when they work, often while engaged in leisure travel.”
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2.1.2 Characteristics of Digital Nomads

Travel and leisure are major components of digital nomadism. Reichenberger (2018) identified
three components of digital nomads, including leisure, work, and travel, and explored how they
were intertwined. She regarded the underlying motive of digital nomads as being to pursue
work-life balance by means of enabling travel and leisure activities as an essential part of their
lives, which was supported by Orel (2019), who mentioned that digital nomads are more focused

on leisure than on work.

Another key attribute of digital nomads is freedom, which is manifested in the form of mobility.
Reichenberger (2018) divided digital nomads into three tiers based on the extent of their location
mobility. Tier 1 digital nomads have flexibility in workplaces, whereas little travel is involved. In
contrast, tier 2 digital nomads travel on a regular basis while retaining their permanent
residency. To an extreme, tier 3 digital nomads abandoned their permanent residency while fully

shifting to a life of mobility.

The life of a digital nomad is appealing to a lot of people, but not everyone has the prerequisites
to become one. Hannonen et al. (2023) and Thompson (2018) found that the key factor for being
a digital nomad is to have powerful passports, along with freedom from family obligations as
well as some income. This argument was supported by Mancinelli (2020), who claimed that
favored prerequisites for digital nomadism were often overlooked, including their nationalities,

living circumstances, education levels, and visa mobility.

Information communication, and technology are the means of living a digital nomad lifestyle.
Since office work was impractical for digital nomads’ lifestyle, they would have to adaptto a
downward financial mobility due to their reliance on gig work (Thompson, 2018). She further
explained that an individual must undergo a mobility transition to become a digital nomad, while
this process is easier for those who are tech-savvy and equipped with advanced skills in digital
professions. However, the over-reliance on information and communication technology also
shifted digital nomads' traditional work-life balance as it blurred the lines between their personal

and professional lives (Thompson, 2018).
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For digital nomads, success is defined by themselves rather than the external world. As
Mancinelli (2020) indicated, digital nomads fear that the constraints of "success-defining"
expectations imposed by conventional everyday living would prevent them from making their
own life decisions. Thus, they provide an alternative to fighting against the "rat race," which
consists of ceaseless competitions to pursue material possessions, social status, and income
figures. And thankfully, the accessibility of transport and the disintermediation of the tourism
industry make it more convenient for digital nomads to make their decisions and travel

(Mancinelli, 2020).

Most media celebrated the freedom and employment flexibility of digital nomads, whereas their
downshifting status was potentially neglected (Thompson, 2019). Similarly, Cook (2020) found
that freedom and autonomy in digital nomadism were exaggerated or glorified, which is
complicated by the fact that not all digital nomads actually experienced freedom. Even though
the concept of digital nomadism was utilized to depict the victorious figure of opposition in
traditional work-life balance, Mancinelli (2020) found that the freedom of digital nomads was
nonetheless constrained by realities, such as network connectivity, the affordability of
accommodations, and visa requirements, since these factors determine the mobility of digital
nomads. Moreover, digital nomads were concerned with their children's education, their own
medical care, and retirement plans. And surprisingly, digital nomads also find it challenging to
maintain a work-life balance and to be efficient and effective due to their concerns about
economic stability. Ironically, urging to achieve a better work-life balance was used by digital

nomads to justify their nomadic lifestyle (Mancinelli, 2020).

2.1.3 Motivations of Being Digital Nomads

Iso-Ahola (1982) proposed a social psychological theory of tourism motivation that integrated
individual- and social-level factors (see Figure 5). According to the theory, both personal desires
and social influences motivate individuals to travel. Personal desires consist of the desires for
novelty, escape, and personal development, while social influences consist of cultural norms and
expectations, peer pressure, and the desire to belong to a specific social group. (Iso-Ahola, 1982)

Iso-model Ahola's highlighted the significance of understanding the social and cultural contexts
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in which tourism occurs, specifically the complex interplay between individual-level and social-
level factors that shape tourist behavior. Hence, Iso-Ahola’s social psychological model of

tourism motivation is suitable in this study.

Figure 5: A Social Psychological Model of Tourism Motivation (Iso-Ahola, 1982)
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Freedom of movement is also seen as the main motive for being a digital nomad (Hall et al.,
2019; Orel, 2019; Reichenberger, 2018). While Reichenberger (2018) noted that digital nomads
aim to get away from extrinsic activities that restrain their freedom and personal pursuit, she
believed that a holistic digital nomad lifestyle consists of three realms, namely professional
freedom, spatial freedom, and personal freedom, and that only by achieving these three kinds of
freedom can digital nomads fully accomplish the states they are looking for. Professional
freedom refers to the motivation to select the work that one desires to do, which is associated
with employment. Spatial freedom refers to the motivation to live and work in distinct locations
while enriching one’s experience, which is associated with location independence. And
ultimately, personal freedom is seen as the result of achieving professional freedom and spatial

freedom, which leads to better self-development, which is associated with leisure.

Living a meaningful life requires the freedom and time to regain control over decision-making

and embrace novel experiences for digital nomads. Alternatively, Orel (2019) identified that
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digital nomads were motivated to maintain their identities as a result of their freedom of
movement, flexibility in managing their own time, and ability to make life-altering decisions,
which is supported by Hall et al. (2019), who claimed that digital nomads seek for freedom and
tend to move into locations that offer their favored leisure activities. Similarly, Mancinelli (2020)
also stated that in pursuit of a meaningful life is one of the most important reasons for digital
nomadism by abandoning fixed working locations, while she added the aspect of new cultural

encounters, combined with their work.

Additionally, novelty is a key motivator for digital nomads, who prioritize travel and experiences
over material possessions. (Hannonen, 2020; Hannonen et al., 2023) Hannonen (2020) found
that novelty is a key driving force for digital nomads, who are motivated by the opportunity to
explore new places, experience different cultures, and meet new people while maintaining a
flexible work-life balance. Hannonen et al. (2023) examined the supplier side view of digital
nomadism in Gran Canaria, and they emphasized the importance of promoting the destination's

cultural and natural attractions to attract the digital nomads for novelty and new experiences.

2.1.4 Issues of Being Digital Nomads

Digital nomads failed to recognize their privileged lifestyle and its effects on the local
community. Thompson (2018) addressed the issues of inequality that the mobility of digital
nomads enabled and accelerated the gentrification process in typical digital nomad destinations,
which is similar to the outcomes of overtourism and foreign investment in real estate. That being
said, locals of the digital nomad destinations face higher cost of living due to the inflow of digital
nomads. In addition, digital nomads made little to no contribution to the local community aside
from economic consumerism. (Thompson, 2018) Similarly, Hall et al. (2019) underlined that as
the number of digital nomads increases, unethical behavior by digital nomads is likely to
increase, which may have irreversible effects on the destination. Further, Thompson (2019)
found that digital nomads were oblivious to their privileged lifestyle while ignoring their
disruptive behavior towards local communities. In contrast, digital nomads of color are more
likely to become aware of social inequalities and engage in cultural exchanges during their

travels. (Thompson, 2019)



21

Digital nomads struggled to be motivated with regard to work when their work-life balance was
off. Due to the digital nomad lifestyle, the boundary between personal and professional lives of
digital nomads becomes ambiguous. (Cook, 2020; Green, 2020; Mancinelli, 2020) Green (2020)
found that some digital nomads struggled with motivation and productivity, while others lacked
self-discipline because being a tourist and remaining relaxed is always the preferred option.
Surprisingly, digital nomads who traveled alone struggled with self-discipline, while digital
nomad couples were able to self-discipline and support one another (Cook, 2020). While
Mancinelli (2020) addressed the needs of digital nomads by expanding their revenue stream,
their experience became susceptible to becoming commodities, which is in line with the findings

by Hall et al. (2019) claiming that some digital nomads faced financial pressure.

Digital nomads commonly mentioned experiencing feelings of isolation and loneliness in their
lifestyles. (Hall et al., 2019; Orel, 2019; Thompson, 2019), which is why they tend to gather in
groups (Hall et al., 2019; Thompson, 2019). Orel (2019) stated that digital nomads look for a
proper working environment to cope with the challenge of work-life balance as well as to
overcome loneliness and isolation. He stated that workplaces that promote community were
preferred by digital nomads, such as co-working spaces. Similarly, Hannonen et al. (2023) reveals
that the destination is adapting to cater to digital nomads' needs by offering various services
such as coworking spaces, accommodation, and networking events. Hence, understanding the

notion of co-living and co-working is necessary to comprehend digital nomads'’ lifestyle.

2.2 Co-living and Co-working Spaces & Digital Nomads’ Experience

2.2.1 Introduction of Co-living and Co-working

Howell (2022) defined co-working as a work environment in which individuals from different

organizations work in a shared space, predominantly with the intention of promoting
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collaboration and innovation. These spaces provide flexible rental options, high-speed internet,
meeting rooms, and communal spaces for socializing and networking. Co-working spaces
provide a flexible and autonomous use of both office and social space for social, learning,
cultural and business-related interests. (Bouncken & Reuschl, 2018) Gandini (2015) defined a co-
working space as “a shared workspace for knowledge industry professionals to collaborate in a

communal environment.".

Co-living is a shared living arrangement in which individuals live and work in a communal space.
These spaces often include both private living areas and shared areas. Additionally, co-living
spaces could provide co-working spaces, social events, and networking opportunities (Von
Zumbusch & Lalicic, 2020). According to von Zumbusch and Lalicic (2020), there are a variety of
co-living space variants, such as single co-living space and branded co-living space. It is common
for these co-living spaces to include furnished rooms and shared areas, whereas co-working

spaces may be rented under certain terms.

Chevtaeva and Denizci-Guillet (2021) identified two types of co-working space: corporate co-
working space and individual co-working space. Corporate co-working spaces are owned by
corporations and tailored to foreign visitors, whereas individual co-working spaces fulfill
primarily the needs of the local market. Similarly, Howell (2022) also identified two types of co-
working spaces: corporate co-working spaces and community-based co-working spaces. But
neither Chevtaeva and Denizci-Guillet (2021) nor Howell (2022) provided a comprehensive
picture of the co-working space category. Further, Bouncken et al. (2018) categorized co-working
spaces into four types: corporate, open corporate, consultancy, and independent spaces based
on the level of confidentiality and restrictions on user types. Corporate spaces exist within
established businesses and provide employees with flexible working arrangements. Open
corporate spaces are accessible to external users whose knowledge can benefit the company's
employees. Consultancy spaces are intended for companies that require office space and want
to network with other companies. Independent spaces are created by third-party providers who

charge a fee for access to the workspace.
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It seems that co-living and co-working space overlapped regarding their accommodation and
working areas. To avoid confusion, this chapter refers to co-working spaces with accommodation
features and co-living spaces with co-working areas collectively as co-living and co-working

spaces while focusing on the digital nomads' experience in these spaces.

2.2.2 Digital Nomads and Co-living and Co-working Spaces

Co-living and co-working spaces offer solid workplaces for digital nomads to collaborate and
network with each other while facilitating a sense of community. (Berbegal-Mirabent, 2021;
Bouncken et al., 2018, 2021; Chevtaeva, 2021; Chevtaeva & Denizci-Guillet, 2021; Howell, 2022;
Orel et al., 2022; Voll et al., 2022; von Zumbusch & Lalicic, 2020; Yang et al., 2019) Within these
environments, digital nomads are more likely to increase their productivity and creativity, which
will therefore benefit their self-discipline at work. (Bueno et al., 2018; Chevtaeva & Denizci-
Guillet, 2021; Howell, 2022; Orel et al., 2022; Yang et al., 2019) Hence, co-living and co-working
spaces are useful to improve the work-life balance of digital nomads, and further alleviate their
feelings of isolation and loneliness. (Chevtaeva & Denizci-Guillet, 2021; von Zumbusch & Lalicic,

2020; Yang et al., 2019)

To summarize the characteristics of co-living and co-working spaces, Von Zumbusch and Lalicic
(2020) identified three types of resources: social, physical, and psychological. They found that
these resources have a significant effect on digital nomads' wellbeing. Similarly, themes
identified by Chevtaeva and Denizci-Guillet (2021) in the co-living and co-working experience
include digital nomads' community, engagement with locals, profound connection to people, as
well as learning and living a balanced life. In terms of social resources, digital nomads form their
own community, which creates direct or indirect networking opportunities (Von Zumbusch &
Lalicic, 2020), which is supported by Yang et al. (2019) and Howell (2022), in which they claimed

that the focus of these spaces is community, networking, and collaboration. Similarly, Berbegal-
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Mirabent (2021) and Chevtaeva (2021) mentioned that these spaces provide a pleasant,
convenient, and adaptable work environment as well as networking and socializing opportunities

to individuals.

Regarding physical resources, digital nomads have access to various communal spaces, some of
which are designated for leisure and others for work. These communal spaces are labeled
differently, allowing digital nomads to draw a healthy boundary between work and leisure (Von
Zumbusch & Lalicic, 2020). Similarly, Chevtaeva and Denizci-Guillet (2021) found that these
spaces offer digital nomads the opportunity to learn and maintain work-life balance. But what
are the components of the community within co-living and co-working spaces? Is it just the
digital nomads alone? Chevtaeva and Denizci-Guillet (2021) suggested that the community within
these spaces consisted of digital nomads, employees of the spaces, and owners of the spaces, as
opposed to just digital nomads. Among these community members, community managers are
highlighted by Bouncken et al. (2018) since they are considered both hosts and individuals while
taking the responsibility to create the environment, establish the rules, and resolve the conflicts.
This argument is supported by Von Zumbusch and Lalicic (2020), who regard community
managers as a physical asset of these places due to their responsibility for organizing events and
moderating social interactions, making them an essential role in maintaining the community.

Hence, they were regarded as the mediators for balancing the tensions in the community.

Correspondingly, Chevtaeva and Denizci-Guillet (2021) discovered that co-living and co-working
spaces foster deeper and more meaningful connections among digital nomads. As Bouncken et
al. (2021) emphasized that community building and social support were crucial in co-living and
co-working spaces, Orel et al. (2022) supported their arguments by claiming that these spaces
offer individuals a flexible and adaptable physical space while promoting a supportive and
collaborative culture. In addition to that, social interaction assists digital nomads in maintaining
self-discipline (Von Zumbusch & Lalicic, 2020). This is supported by Chevtaeva and Denizci-Guillet
(2021), who found that co-living and co-working spaces are preferred by digital nomads because
they reduce distractions, help improve overall, and consequently boost work efficiency and
effectiveness. Moreover, co-living and co-working spaces help digital nomads to increase

productivity, creativity, and social connections (Bueno et al., 2018; Howell, 2022; Orel et al.,
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2022), while Yang et al. (2019) added that various amenities and services are also offered by
these spaces, such as high-speed internet access, meeting rooms, and events, to boost up their
work performances. Additionally, individuals possess more flexibility while accommodating and

working in these cost-effective spaces. (Bueno et al., 2018; Howell, 2022; Yang et al., 2019).

Regarding psychological resources, digital nomads reported feelings of isolation, whereas the co-
living space and the community serve as a support system to alleviate their anxiety (Von
Zumbusch & Lalicic, 2020). In addition, digital nomads interact with the local community outside
of these spaces, which enabled them to be closer to the local community while experiencing the
local culture (Chevtaeva & Denizci-Guillet, 2021). Overall, co-living and co-working spaces create

a unique and engaging experience for digital nomads (Yang et al., 2019).

2.2.3 Challenges of Co-living and Co-working Spaces

Privacy and security concerns were perceived as disadvantages by users of co-living and co-
working spaces (Bouncken et al., 2018). Insufficient accommodation, loud parties, and
overpricing were also regarded as the downsides of these spaces (Chevtaeva & Denizci-Guillet
(2021). Also, the business operation of co-living and co-working spaces was questioned by
Berbegal-Mirabent (2021); and Seo et al. (2017), who pointed out that these spaces should make
sure their businesses are profitable and sustainable. Berbegal-Mirabent (2021) stressed that
business operators of co-living and co-working spaces may face an oversaturated market, and

she added that balancing the interests of various stakeholders is also vital.

If profitability is more vital to business operators, then the users of these spaces are more
concerned with the space's flexibility and the quality of the facilities. (Seo et al., 2017) Features
and offerings of these spaces result in divergent opinions by digital nomads (Chevtaeva &
Denizci-Guillet, 2021). In addition, the challenges of community management were brought up

by several studies (Bouncken et al., 2021); Bouncken & Reuschl (2018); Howell (2022), in which
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they emphasized the need for effective management and governance to ensure a positive and

productive co-living and co-working environment among diverse communities.

More importantly, co-living and co-working spaces can be strategized for urban revitalization and
economic growth since they foster entrepreneurship and creativity (Bouncken et al., 2021), which
is consistent with the background of this case study. “DNA" is a part of “Anji hood”, which is a
complex rural revitalization project, acts as a shared space for digital nomads in forms of co-

living and co-working spaces.

2.3 Chinese Working Culture

2.3.1 Traditional Chinese Cultural Values

It is necessary to understand the Chinese working culture beforehand since Chinese digital
nomads are the main users of DNA. Confucianism, Buddhism, and Taoism are regarded as the
most significant influences on traditional Chinese culture, with Confucianism being the most
significant of these three systems. The status of Confucianism as the "orthodox philosophy of
the Chinese state" has been established historically since the Tang Dynasty when the state also
supported Taoism and Buddhism in addition to Confucianism. Nonetheless, Confucianism and
Taoism are becoming increasingly popular for modern Chinese people to study (Lihua, 2013).
Therefore, this paper includes Confucianism and Taoism to explain their core concepts and
differences. And to approach Chinese working culture, this chapter is proceeded to brief the
traditional Chinese Cultural values with the support of Hofstede's cultural dimensions theory,
followed by the emerging phenomenon in Chinese society, such as: the 9-9-6 working culture,
“neijuan” (“W4" in Chinese) that can be regarded as a rat race, and “tangping” (“4i#F" in Chinese)

meaning ‘lying flat’ and achieving a greater work-life balance by rejecting the unnecessary works.

The psychology and identity of a country are determined by its cultural values, while Lihua (2013)

identified the traditional cultural values that affects the psyche of Chinese people, including:
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harmony (“Ff03&” in Chinese), benevolence (“{=" in Chinese), righteousness (“X" in Chinese),
courtesy (“4L" in Chinese), wisdom (“&" in Chinese), honesty (“{F" in Chinese), loyalty (“&£" in
Chinese), and filial piety (“Z" in Chinese). Traditionally, classic Confucianism values include
benevolence, righteousness, courtesy, wisdom, honesty, loyalty, and filial piety, while harmony is
shared by both Confucianism and Taoism but interpreted differently. Lihua (2013) posited that
the concept of harmony in Chinese culture involves rationality, propriety, and compatibility, and
it is defined as the "proper and balanced coordination between things." The value of
benevolence emphasizes the importance of familial and blood relationships, while also
extending to friendships and social connections and is closely related to other values such as
courtesy, wisdom, and loyalty. Lihua (2013) further explains that righteousness relates to justice
and correctness, which can be applied on various levels, including individual, collective,
community, and national levels. The value of courtesy entails being modest and prudent in
everyday life. According to Lihua (2013), wisdom refers to the capacity to distinguish good from
evil and bad from the good, to understand oneself and others, and to be resourceful in
promoting good and containing evil. Honesty is valued by Chinese people as a moral virtue,
representing an individual's trustworthiness, integrity, and credibility. Loyalty is expressed as
service to the motherland and faithfulness to family and friends. Finally, filial piety is regarded as
a fundamental family virtue derived from Confucianism, whereby younger generations have
duties and responsibilities to take care of the older generations. In addition, Lihua (2013)
suggested that these traditional Chinese values should be integrated with contemporary values,

such as: freedom, democracy, and human rights.

In contrast to Confucianism, the core concept of Taoism is “Tao” (“i&" in Chinese). Though
Confucianism interpreted “Tao” as “the way of something," “Tao” from the perspective of Taoism
considered it a completely independent entity, and it replaced the function of the law (“X" in
Chinese). Moreover, Taoism believes that the world was born from “nothing” (“J&” in Chinese),
and the ideal state of a Taoist is to keep oneself innocent from knowledge and free from desire.
While Taoism was emphasized more in the context of governing style as the art of the
government. In this belief, the governing party is a part of the nature, and should avoid doing

anything so that the people will not acquire new desires (“Jc 438" in Chinese) (Lin et al., 2013).
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In short, the idea of Taoism is being simple and living in harmony with “Tao”, following the law of

nature and benefits everyone.

2.3.2 Contemporary Approach of Chinese Work Culture

Developed by Hofstede (19844, 1984b), Hofstede's cultural dimensions theory is a framework for
understanding how culture influences behavior and values across societies based on a large-
scale study of IBM employees in more than 50 countries. There are six dimensions that can be
utilized to describe and compare different cultures through the following cultural dimensions:
power distance, individualism-collectivism, masculinity-femininity, uncertainty avoidance, long-

term versus short-term orientation, and indulgence versus restraint.

Power distance refers to the degree to which people in a society accept and expect power
differences and inequalities (Hofstede, 1984a, 1984b). According to "Hofstede Insights" (n.d.),
China ranks high in power distance with a score of 80, indicating a societal acceptance of
inequality between individuals. This results in a polarized subordinate-superior relationship in
which superiors are unafraid to exercise their authority. Individuals in such a society tend to be
influenced by formal authority and sanctions but are generally optimistic about the leadership
and initiative potential of others. In addition, individuals are encouraged not to aspire beyond

their assigned rank.

Individualism-collectivism indicates the degree to which people in a society prioritize individual
goals and interests versus group goals and interests (Hofstede, 1984a, 1984b). China is a highly
collectivist culture, with a score of 20 on collectivism, which means that individuals prioritize the
interests of the group over their own individual interests. In-group considerations play a
significant role in hiring and promotion decisions, with family and other close in-groups receiving
preferential treatment. Although employee commitment to the organization is low, relationships
with colleagues within in-groups tend to be cooperative, whereas those with out-groups are
often cold. Moreover, personal relationships take priority over tasks and business objectives

(“Hofstede Insights,” n.d.).
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Masculinity-femininity refers to the degree to which people in a society value assertiveness,
competitiveness, and material success versus caring for others, quality of life, and relationships
(Hofstede, 1984a, 1984b). China is a masculine society that is success-oriented and driven, with a
score of 66. Many individuals in Chinese society are willing to sacrifice their family and leisure
time to achieve success. Also, leisure time is not considered a significant priority. Additionally,
Chinese students place a great deal of importance on their exam scores and rankings, as this is

considered the primary criterion for achieving success (“Hofstede Insights,” n.d.).

Uncertainty avoidance refers to the degree to which people in a society feel threatened by
ambiguity, uncertainty, and risk (Hofstede, 1984a, 1984b). China has a low score of 30. The
concept of truth may be viewed as relative or subjective in China - there are default rules that
people are expected to follow within certain social circles though they may not be formal laws
and regulations. Nonetheless, there is still pragmatism and flexibility in how these rules are
applied to specific situations. The Chinese are used to ambiguity, and their language is rich with
ambiguous meanings that may be hard for Westerners to comprehend. As a result, Chinese
people are adaptable and entrepreneurial. Notably, most of enterprises in China are small to

medium-sized family businesses (SME) (“Hofstede Insights,” n.d.).

Long-term versus short-term orientation describes the degree to which people in a society
prioritize long-term planning and future-oriented thinking versus short-term goals and
immediate gratification (Hofstede, 1984a, 1984b). China scores 87 in the dimension of
pragmatism, which is regarded long-term orientation, indicating that Chinese culture places a
great emphasis on practicality. Also, people in a pragmatic society tend to believe that truth is
not absolute, but instead dependent on the context and situation. Therefore, Chinese people are
adaptable and can easily adjust traditions to fit changing conditions, while they tend to have a
strong tendency towards saving and investing, and they are generally frugal and persistent in

their efforts to achieve desired outcomes (“Hofstede Insights,” n.d.).

Indulgence versus restraint refers to the degree to which people in a society value indulgence,

enjoyment, and pleasure versus self-control, discipline, and restraint. (Hofstede, 1984a, 1984b).
China is regarded a restrained society with a score of 24, indicating strong control over desires
and impulses. While it suggests that Chinese people tend to be cynical and pessimistic.

Compared to indulgent societies, Chinese people do not prioritize leisure time, and prefer to
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control their desires. Also, they believed that social norms limit their conducts and view

indulgence as inappropriate (“Hofstede Insights,” n.d.).

According to Yang et al. (2018), the work values across generations in China varied. Baby
boomers placed the most importance on job security, and Generation X placed the most
importance on work-life balance, while millennials placed the most importance on career
development. In addition, there were differences in the importance placed on extrinsi versus
extrinsic work values across the generations. Baby boomers and Generation X placed more
importance on extrinsic values, such as job security and salary, while millennials placed more
importance on intrinsic values, such as job satisfaction and work-life balance. Moreover, Yang et
al. (2018) found that these differences in work values were related to differences in work-related
attitudes and behaviors. For millennials, they were more likely to report intention to leave their
current job, since career development and job satisfaction are their focus. Baby boomers, on the
other hand, reported higher levels of job involvement due to their focus on job security (Yang et

al., 2018).

Interestingly, work stress was found to be negatively correlated with work well-being in regions
that adopted Chinese work values, such as China, Hong Kong, and Taiwan, while harmony,
hierarchy, and loyalty moderated the relationship between work stress and work well-being.
Specifically, when employees held strong values of harmony, hierarchy, and loyalty, the negative
effect of work stress on their work well-being was weakened. In contrast, when employees held
weak values in these areas, the negative effect of work stress was stronger. Moreover, there
were differences in work values and work stress levels among the three regions. Hong Kong had
the highest level of work stress, followed by China. Hierarchy was strongly emphasized in China,
while harmony was placed significant in Hong Kong, and loyalty was valued in Taiwan (Lu et al.,

2011).

2.3.3 Transformation of Work Culture in China

The "9-9-6" work culture has emerged in China, requiring employees to work from 9 a.m. to 9

p.m., six days a week (Bao, 2022). Research has revealed that Chinese workers who have
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adopted this practice often experience exhaustion and burnout due to the long working hours,
leading to reduced productivity, creativity, and job satisfaction (Bao, 2022). This toxic work
culture creates a "striving trap," in which individuals are constantly pursuing success and feel
inadequate if they do not meet the high standards set by the culture. Furthermore, the 9-9-6
work culture creates an imbalance between work and personal life, making it difficult for
individuals to prioritize personal relationships and hobbies (Bao, 2022). Consequently, the 9-9-6
work culture is not sustainable in the long run since it has negative effects on employees'
physical and mental health (Bao, 2022). In a broader societal and economic context, the 9-9-6
work culture exacerbates income inequality since companies can exploit low-paid and
overworked employees to increase their profits. Additionally, this culture demotes the
entrepreneurship and innovation of individuals since they do not have time or energy to pursue

their own lives (Bao, 2022).

Chinese society has undergone significant changes in recent decades, characterized by a rise of
individualism and consumerism and a growing emphasis on the pursuit of material wealth and
social status (Linyan & Boqing, 2023). However, these changes are contradicted by the traditional
collectivist values that prioritize social harmony and community over individual pursuits (Linyan
& Boqging, 2023). Also, they mentioned two social trends in contemporary China that reflect the
contradictory nature of Chinese society. The first trend, known as "neijuan" (“iW%" in Chinese) or
"rat race" in English, refers to the phenomenon of intense competition and pressure in various
aspects of life, such as education, employment, and social status (Linyan & Boqing, 2023). In this
regard, they argued that "neijuan" has led to individuals pursuing success at any cost and
sacrificing their well-being and relationships. The second trend, "tangping" (“4%°-"in Chinese) or
“lying flat” in English, posits a social trend where some young people in China are rejecting the
traditional pursuit of success and instead choosing to live a more relaxed and non-competitive
lifestyle with fewer material possessions and expectations. In this regard, they suggested that
"tangping" represents a response to the contradictory nature of Chinese society, since young
people strive to find a balance between personal fulfillment and social expectations.
Furthermore, Linyan and Boging (2023) argued that China is at a critical moment where cultural
transformation is necessary to balance the contradicting values and enable sustainable

development.
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3 Methodology

3.1 Research Approach

This study adopts virtual ethnography or netnography as the research methodology. Virtual
ethnography or netnography are the versions of ethnographic research (Eriksson & Kovalainen,
2015). Ethnographic research employs a cultural perspective when examining the lives of
individuals within their respective communities. (Akinson, 2007; Fetterman, 2010, as cited in
Eriksson & Kovalainen, 2015). Ethnographic research can be conducted in a variety of
communities, ranging from formal to informal settings such as workplaces, trade shows, and
social media platforms (Eriksson & Kovalainen, 2015) Nonetheless, the main objective of
ethnographers remains to be unchanged, which is to gain insights into the cultural dynamics of a
society by observing and analyzing the ways in which individuals interact with one another and

with their surroundings.

According to Eriksson & Kovalainen (2015), virtual ethnography refers to conducting “fieldwork”
within virtual communities, networks, or groups, while it has advantage of examining virtual
business teams and consumer groups, particularly the capacity to convert the conventional
localized “field” into a cyberspace for business research, specifically for tackling intercultural and
global research problems. Although the core research materials of virtual ethnography are made
up of interactions within a virtual community, digital material can be utilized to observe the
group of people in the study as well. This can be done in either non-participant observation or
participant observation, or both. The difference between these two observations is whether the
researchers are involved in producing the materials (Eriksson & Kovalainen, 2015). Costello et al.
(2017) added that netnography can be used to study offline communities that have an online

presence rather than exclusively for the online communities. Moreover, they encouraged
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researchers to conduct netnography research using a participatory approach for fully engaging

within the online community.

Few limitations regarding this research method are identified with ethical issues, such as a lack
of interest and motivation among people and consumers due to an overload of requests for
digital materials. Additionally, concerns about confidentiality and the respectability of research
projects using data from social media may lead to distrust. Participants may also face
distractions while providing data, such as multitasking during meetings or while watching
television. Technological challenges, including limited access to digital technologies or lack of
competence in using them, may also occur. Moreover, verifying the identity of individuals
providing data, such as distinguishing whether a company blog was written by the CEO or their
media assistant, may pose another challenge. (Eriksson & Kovalainen, 2015) Similarly, Whalen
(2018) noted the challenges of using netnography in hospitality and tourism research, such as:
ethical concerns, lack of transparency, and issues with validity and reliability. It is suggested to be

transparent in methodology and acknowledge the biases, limitations, and assumptions.

In this study, the main digital materials used in this study consist of the contents of WeChat
Official Accounts (DNA Community, n.d.), with the additional two podcast episodes conducted by
people who had visited DNA. WeChat Official Accounts (WOA) offer a range of features and tools
that allow organizations and individuals to share information, engage with their followers and
measure their affect. Key characteristics and features of WOA include official verification,
account types, content creation, interactive features, analytics, messaging and QR code. WOA are
verified by WeChat after the account owner submitted their business license and other relevant
documents for review. There are two types of account: subscription accounts and service
accounts. Subscription accounts are used to push contents to followers’ subscription folders,
while service accounts can provide more interactive features, such as a menu bar for navigating
services and contents. Various types of contents can be created via WOA, such as: texts, images,
videos, and audio materials. Interactive features are also provided in WOA to engage with their
followers, such as: surveys, quizzes, and live streams. Messaging features are integrated in WOA
to communicate with their followers, such as: respond to private message and inquiries. Each

WOA has a unique QR code that followers can scan to follow the WOA (Shen et al., 2019). In this
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study, WOA: “DNA # =5 K" (“DNA Digital Nomads Anji” in English) as a service account was
selected, from which 35 selected posts were retrieved in the album of “##=iFRIEEITR"
(“#DigitalNomadsTakeOverProgramme” in English). According to DNA Community (2021),
“#DigitalNomadsTakeOverProgramme” aims to “produce contents in a decentralized way by
inviting the DNA's residents to take over the account in turn, while encouraging all kinds of

content creation.”

3.2 Data Collection

Figure 6: Overview of Collected Data

Types Date of Means of Gender Occupation View
of Data | Contents | Documentation | (M/F) Counts
N1 Podcast | 04.10.22 | Audios Male International -
business
operational
procurement
agent
N2 Podcast | 10.05.22 | Audios Females Copywriter; -
language
coach;
podcaster;
entrepreneurs;
e-commerce
designer
N3 WOA 27.05.22 | Videos, texts, Male Pottery 2325
photos craftsman
N4 WOA 03.06.22 | Videos, texts, Female Street artist 2124
photos
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N5 WOA 10.06.22 | Videos, texts, Females Entrepreneurs; | 3454
photos e-commerce
designer
N6 WOA 24.06.22 | Texts, photos Male International 2630
business
strategic
purchasing
agent
N7 WOA 01.07.22 | Texts, photos, Males & Content 2828
illustrations Females creators
N8 WOA 08.07.22 | Texts, photos Male - 2401
N9 WOA 15.07.22 | Texts, photos, Male Designer 2153
audios
N10 WOA 22.07.22 | Videos, texts, Female Sound engineer | 2229
photos
N11 WOA 12.08.22 | Videos, texts, Male Designer; 2217
photos, illustrator
illustrations
N12 WOA 12.08.22 | Texts, photos Male Writer; 2964
podcaster
N13 WOA 19.08.22 | Texts, photos Female Undergraduate | 2063
student
N14 WOA 26.08.22 | Texts, photos Female Graduate 2368
student;
magazine
writer
N15 WOA 02.09.22 | Texts, illustration | Female lllustrator 1276
N16 WOA 09.09.22 | Texts, photos, Female Entrepreneur 1964
illustrations
N17 WOA 16.09.22 | Texts, photos Female Public-school 4535
teacher
N18 WOA 23.09.22 | Texts, photos Male Programmer 3538
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N19 WOA 14.10.22 | Texts, photos, Female lllustrator 2662
illustrations
N20 WOA 28.10.22 | Texts, Illustration | - Designer 2209
N21 WOA 13.1.23 Texts, photos, Female Sculpture 1371
illustrations undergraduate
student

The data for this study was collected between December 29, 2022, and March 29, 2023. There
are two phases of data collection. In the first phase, 35 out of 49 WOA contents are included
since they were labeled "#DigitalNomadsTakeOverProgramme," from which the first post was
created on May 20, 2022, and the last post was created on March 24, 2023. And the posts that
were not labeled as "#DigitalNomadsTakeOverProgramme" were excluded from this study since
they were created by DNA official personnel. In the second phase, 19 out of 35 WOA contents
were further included in the analysis. The inclusion criteria heavily rely on the quality of the
contents, such as: the relevance to the research questions, the first-person writing perspective,
and the repetitiveness of the experiences. In other words, the WOA contents that were irrelevant
to digital nomads, and the DNA community, while written in third person and describing other
people’s experiences, as well as repetitive descriptions of experiences, were excluded. (See
Figure 6). Considering the means of documentation are diverse, such as text-based posts; videos
and text-based posts; videos, illustrations, and text-based posts; and audio materials, this study
used different methods to collect these contents. For the textual and image-based posts, they
were collected by screenshot and then imported to ATLAS.ti 23. For the video-based or mixed
posts, they were directly reviewed on the WOA websites and further documented on Notion.so.

Additional podcast materials were also collected directly from the source websites.

3.3 Data Analysis
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In this study, qualitative content analysis is used to analyze the data in an inductive manner.
Qualitative content analysis is a method for analyzing qualitative data, while the use of the term
"qualitative" indicates an emphasis on understanding the phenomenon being studied in its
appropriate context. This type of analysis focuses on both the content of the data, such as what
is said and done, and the contextual meaning of the data, such as how and why something is
said or done in a particular way. Data used for qualitative content analysis can be either textual
or audiovisual data, while there are two purposes of qualitative content analysis including:
“provide a holistic and factual description that offers a thorough view of the phenomenon within
the study” as well as “provide a detailed interpretation of the contextual meanings of the data.” It
is recommended for the novice researcher to provide a factual description about the data before

jumping into the interpretation (Eriksson & Kovalainen, 2015).

Coding, on the other hand, is a relevant part of qualitative content analysis when the researcher
wants to categorize the data for the purpose of writing a factual description of the data. When
coding the data, the researcher strives to be objective so that other researchers can replicate the
coding process and analysis and reach the same research results. In qualitative content analysis,
the role of theory in coding process emphasizes the contextual nature of data and requires the
coding scheme to be generated based on the data. This approach allows for the development of
new theoretical and conceptual ideas. Therefore, the coding categories are generally derived
inductively from the data in qualitative content analysis. However, it is important to note that
qualitative content analysis can be conducted without coding. In such cases, the researcher
relies on other procedures such as intuition, mind mapping, memo writing, and close reading of
the text, leading to direct interpretation. These procedures emphasize the role of the researcher
as a subjective and self-reflective interpreter of the data (Eriksson & Kovalainen, 2015). The
analysis of this study is conducted in both coding and non-coding approaches since the research
questions related to factual description such as: “how the co-living and co-working experience of
digital nomads looks like” and “what the co-living and co-working space’s preferences of Chinese
digital nomads are”, whereas other research question related to “meaning making” perspectives

such as: why Chinese digital nomads have decided to go to Anji’s digital nomads’ community.
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There are two types of qualitative content analysis, namely categorization and interpretation.
Categorization seeks to depict the content of the data in a way that presents an overall and
comprehensive representation of the studied phenomenon. The process of categorization
involves selecting appropriate coding units that capture the data accurately and align with study
goals, such as: key words, phrases, sentences, and themes, while the selection of units depends
on the nature of the data being analyzed. The following step is to create a coding scheme
including all coding categories. A coding scheme should include labels or names for the codes,
specifications of what each code concerns, instructions on how to identify proper content and
meanings for each code, criteria for exclusions, and examples of excluded sections of the data.
Regarding coding categories, they should be exhaustive, mutually exclusive, and independent,
and can be derived from theory or data, or a combination of both. As for the coding process, it
should be flexible, allowing for new categories to be generated and original categories to be
revised if necessary. After categorizing the data, it is important to check for overlapping or
irrelevant codes and adjust accordingly. While the analysis of categorized data involves searching
for patterns, trends, and relationships between categories, which can be summarized to provide

a description of the big picture (Eriksson & Kovalainen, 2015).

On the other hand, interpretation endeavors to understand the phenomenon by constructing
meaning within a specific context. The method of interpretation in analysis focuses on how and
why meanings are created and involves examining the relationships between concepts to
understand how things are said and done and their significance. Researchers aim to identify
local and context-specific nuances in the contents through the relationships between concepts.
Moreover, it is important to have a research question to guide the analysis, which can be
generated through preliminary analysis or memo writing. Also, categorization of content can
facilitate the researcher to become familiar with the data and exploring different research
questions. The following steps are analysis of meaning and interpretation. The analysis of
meanings may involve systematic coding to examine the existence, strength, direction, and
nature of relationships between various concepts, while the focus of interpretation is on how the
content is understood in the specific context rather than just describing the content. This

requires researchers to equip themselves with intuition, flexibility, and creativity while
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benefitting from experience (Eriksson & Kovalainen, 2015). The analysis of this study uses both
categorization and interpretation to answer the research questions, that is to produce a
comprehensive picture of DNA community as well as to know the context-specific motivations of

digital nomads in DNA community.

Appendix 1 showcases the coding scheme, the categorization, and the interpretation process.
There are three main themes, namely, motivations, co-living and co-working experiences at DNA,
and the preferences of Chinese digital nomads, which are derived from the three research
questions, respectively. There are four steps in categorization and interpretation. Firstly, the
meaning units are retrieved and categorized based on their contexts. Secondly, condensed
meaning units are further extracted, and thirdly, these condensed meaning units are interpreted
within their own themes. Finally, the sub-themes can be finalized after the previous three steps

are done.
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4 Findings

4.1 Motivation of Chinese digital nomads

4.1.1 Novelty is what brings people to DNA.

Several digital nomads have expressed their fascinations about the environment of Anji hood as
a different and novel atmosphere. As an international business operational procurement agent

(N1) has shared in a podcast:

"| particularly wanted to try a different way of living. Before [in Beijing - Z.H.], | experienced
long commutes and it was extremely crowded, which sometimes made me a little
irritable. Through a friend's social media, | saw (Anji hood) this place several times, and |
found it interesting. What probably struck me the most initially was seeing the tea plants
covering the mountains, and then people sitting together inside, some working and some
engaging in recreational activities. | found this place intriguing, so | came here eventually.”

(N1, international business operational procurement agent)

He (N1) has emphasized that he “wanted to try a different way of living” (N1) since the
overcrowded and busy commute in the big city like Beijing enabled him to think about mobility.
Also, he saw the social media posts of “Anji hood” from a friend that people were working and
living in the view, which he found it an interesting and attractive scenery. This led N1, the
international business operational procurement agent to DNA. Similarly, other digital nomads - a
pottery craftsman (N3) and a street artist (N4) have also expressed that they heard about DNA

from a friend and were attracted by its environment:
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“I heard about the closed beta of DNA from a friend, while the location is surrounded by

tea mountain, maybe | can create some pottery related to Anji.” (N3, pottery craftsman)

A street artist (N4) has expressed their intrigue in the community of DNA, and she mentioned

that her friends' visitation to Aniji:

“Last fall, I heard from friends in Dali about their visit to Anji for an inspection. Later, |
learned that a digital nomad commune had been established here. When | saw the news

about the closed beta, | applied to come and stay for a while.” (N4, street artist)

It seems that many nomads (N1, N3, and N4) have their own sources, and they were informed of
the closed beta testing, which means an internal trial that opens for limited capacity for the
purpose of testing the feasibility of DNA before opening to the public officially. The street artist
(N4) also mentioned that her friends were in Dali, which is the first well-known digital nomad city
in China. It is the status of her friends as people who are related to digital nomads and her
intrinsic interests in the digital nomad commune that convinced her to take the opportunity and

come to DNA.

Interestingly, an entrepreneur (N16) came to DNA without a clear purpose:

“It's quite hard to explain “why we are here” in a single sentence.”, while one of the most
intuitive feelings is: how can everyone has so many topics to discuss, as if the inspiration

never ceases day and night.” (N16, entrepreneur)

As an entrepreneur who owns a juice shop (N16), revealed, she does not know why she came to

DNA, or rather, her motivations for coming to DNA were left blank and yet to be found. And it is
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her “intuitive feelings” that reminded her why she wants to come to DNA, which is to look for the

inspiration in relation to her entrepreneurial profession:

“Three weeks ago, we brought a juicer, magazines, cup lamps, and tea sets, but we didn't
have a clear idea of what to do. We simply felt that we wanted to be closer to nature and
interesting people and let the unknown and life take care of the rest. Three weeks later,
not only have we made 6 or 7 kinds of jams (for the sandwiches) inspired by everyone
and “Anji hood”, but we have also fallen in love with this place from the bottom of our

hearts.” (N16, entrepreneur)

She (N16) has also emphasized that “the nature and the interesting people” were the initial
motives of coming to DNA, while the inspiration that Anji hood provided enables her to create
new products, namely, 6 or 7 kinds of jams for the sandwiches. And she has expressed that she

enjoyed her stay at DNA.

4.1.2 Socializing and networking with people is crucial for Chinese digital nomads.

Face-to-face communication is one of the key components of Chinese digital nomads’ everyday
lives at DNA because they can learn from each other through activities and social events. For the
international business operational procurement agent N1, he does not regard coming to DNA as
a lone-wolf journey but rather as a practice of taking initiatives to attain and exchange the

information in a face-to-face way:

“Sometimes there are evening gatherings to drink and chat. Drinking is not the main
point, but mainly to deepen our understanding with others and obtain information
through opportunities. As | mentioned earlier, 'we are not alone in the countryside. In this

rural environment, we are a group of city people from various industries, with a lot of
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information being exchanged.' So, whether it's drinking gatherings or parties, we can all
learn something from each other.... However, deep down, | still desire communication,
like having serious conversations, rather than just eating and drinking. | don't have much
interest in purely eating and drinking, so for me, | do need it (deep conversations). Firstly,
socializing can alleviate negative emotions in humans, and secondly, | think it is a more
efficient way to obtain information.” (N1, international business operational procurement

agent)

Also, the strong social needs can be found among Chinese digital nomads, which may be derived
from the strict quarantine policy under the effect of COVID-19 previously, while the international
business operational procurement agent also mentioned that having deep conversations can
"alleviate negative emotions." (N1) in addition to exchanging the information. Moreover,
Socializing and communication enables the transformation of turning a group of people into a

community, and as a writer and podcaster (N12) states:

“The time saved from daily chores like commuting and cooking has been happily spent on
casual conversations. Don't underestimate the power of these chats, as they serve as a
catalyst for the community: while individuals can focus on their work, it's only when they
start to communicate that the group transforms into a true community. But once you
want to start a conversation, it couldn't be simpler. Just make eye contact, sit down next
to an empty seat, and chat! Casual conversations after dinner (which can turn into all-
nighters if they get serious) have gradually become a ritual: as soon as a watermelon is
cut in half and placed on the big table under the eaves, people will spontaneously gather
around it within ten minutes, like ants attracted to the sweetness. They can come and go

as they please, joining and leaving the conversation freely.” (N12, writer and podcaster)

Initiating or joining a conversation at DNA is very easy, as the writer and the podcaster (N12)
mentioned: “just make eye contact, sit down next to an empty seat and chat.” (N12) Also, casual

conversation after dinner has become “a ritual” at DNA, which denotes that Chinese digital
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nomads accept and adopt the casual conversations to exchange information with each other so
frequent that it becomes a part of their daily lives. While these casual communications can be

extended to an extreme, as a public-school teacher (N17) describes:

“Pulling all-nighters is a common thing at DNA. Chatting and drinking with friends until
the break of dawn, we would stay up from the bright moonlight to the sunrise. Then, we
would climb to the rooftop to watch the purple-red hues of the morning glow paint the

entire sky.” (N17, public-school teacher)

From her (N17) description, these digital nomads have become friends and created deep
connections to each other through frequent casual conversations, while they would further
participate in activities together to strengthen their bonds. An illustrator put her motive of

coming to DNA in a simple way:

“l yearn for more daily, frequent, deeper, and valuable interactions communication. That's why |

came to DNA.” (N19, illustrator)

Chinese digital nomads crave for face-to-face communication since it can be done easily in the
countryside environment at DNA. While casual conversations have integrated into the daily lives
of digital nomads, and these frequent casual conversations transform the separate individuals

into a community, while the activities in turn maintain the deep connections among the nomads.

4.1.3 Chinese digital nomads want to integrate with the locals.

The DNA requires digital nomads to stay for at least seven days, and this requirement

encourages the digital nomads to step out of their comfort zone, which is the DNA itself, and
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integrate with the local communities. An international business operational procurement agent

(N1) expresses his opinion towards it:

“Changing locations is meaningful to me. Personally, | don't like travelling at a face pace,
and I've never been fond of quick check-ins. For example, going somewhere for just two
or three days doesn't hold much appeal, unless it's for work. If it's for leisure travel, I'd be
more resistant to the idea. Instead, | prefer to stay in a place for an extended period,
building connections with the local community. As DNA mentioned, if you don't stay for at
least seven days, it's difficult to establish many connections. So, | hope to develop deeper
relationships with locals, which can lead to a unique and different experience.” (N1, the

international business operational procurement agent)

He (N1) has emphasized that the establishment of deep relationships with the local people
enables a unique experience during his stays. It is indeed challenging to establish meaningful
relationships for a short period of time, like two to three days. The international business
operational procurement agent (N1) also expressed that quick check-ins and leisure-oriented
travel are not appealing to him. However, it seems that digital nomads and the local people do
not understand each other quite well, as an international business strategic purchasing agent

(N®B), states:

“In my view, DNA is a ‘special zone' located in Xilong Village, Xilong Township, Anji County,
Huzhou City, Zhejiang Province. The people, work characteristics, and lifestyle here are
distinctly different from the local area. Half a year after the emergence of DNA, the local
villagers still don't quite understand what these people in the courtyard do, and the
majority of DNAers know very little about the local life outside the walls (I'm guessing).”

(N6, international business strategic purchasing agent)
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In his (N6) view, DNA as a shared space that emerged in a village is a novel experience for the
local people because this facility attracts the talents from the big cities to the small village of Aniji,
and this is contrary to urbanization. However, the local people seem to misunderstand digital
nomads. During one of his joggings, the international business strategic purchasing agent (N6)
passed by a convenient shop, and it took him an hour and a half to introduce himself and
explain what digital nomads are to the local people since they misunderstood digital nomads as
unemployed. Also, Chinese digital nomads regard themselves as "new villagers" or "new species"

in Anji County, as an illustrator (N11) describes:

lam N11, and I've been at “DNA" for over 7 months, with my residency almost the same
age as “DNA" itself. From initially staying in bed until past 8 am in winter to being able to
getup at 5 am in summer, | finally regained the skill of waking up early after becoming a
new resident of Xilong Village for half a year, and occasionally led the "Early Rising
Cultivation Group" for morning runs. One of the great benefits of waking up early is that
the day feels exceptionally long, giving a sense of satisfaction as if you've "earned"
something. Morning runs allow me to slowly pass through the village, and | often change
and develop new routes, greatly increasing the chances for me, as a "new villager," to
interact with local villagers. Recently, I've been working on the "Anji hood" journal, in
which "digital nomads" appear as a "new species" in Xilong Township. Indeed, in the
village, we "new species" are often surrounded by curious villagers. It may seem like a
joke, but digital nomads truly are a "new species" in “Anji hood”. At this moment, they are
practicing a completely new lifestyle in Anji hood, where work, learning, travel, and

vacation are happening simultaneously. (N11, designer and illustrator)

Interestingly, the designer and illustrator (N11) regarded digital nomads who live and work at
DNA as "new species" in Anji and himself as a "new villager". He (N11) is one of the oldest
members of DNA, and he has also shared that he was misunderstood by the locals during one of
his morning runs. One of the local people misinterpreted the intentions of the designer and the
illustrator (N11) and regarded him as a slacking outsider who intended to steal his chicken,

whereas after seeing his running routine regularly, the local realized his mistake and they began
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to greet each other afterwards. It is the potential gaps between the digital nomads and the local
community that intrigue the digital nomads to build connections with the local people. During
this process, digital nomads are involved in social integration since they are adapting the Anji's

way of life and potentially creating or innovating a new Anji's way of life.

4.1.4 Escape from 9-9-6 work anxiety and pressure

If digital nomads want to escape from the extended and overworked 9-9-6 routine, "tangping"
(“lying flat” in English) is the way they choose to cope with it. An illustrator (N15) mentioned that
she and her boyfriend practiced remote working due to their freelance jobs, and she (N15)
described their home as both a resting place and a workplace, while their daily routine was
limited to the bedroom and workplace as if they were stuck in the "tiny hamster ball." The
freedom of freelance work comes with the price of no fixed working and resting hours in a 24-

hour day, as she (N15) puts it:

“This marks the fifth year of my freelancing career. Although freelancing is often
associated with freedom, it also means that there are no fixed working and resting hours
within the 24-hour day. My boyfriend also works from home, and our house serves as
both a resting place and a workspace. Our daily routine consists of moving between the
bedroom and the workspace. When work and life become intertwined, if you're not good
at time management or tend to procrastinate, it can be like a looming storm cloud of
disaster. Year after year, deadlines after deadlines, and we feel like we're living in a tiny
hamster ball, constantly running on a wheel to earn our living. We then numb our minds
with the pleasures of the online world and keep spinning the wheel frantically. The
information cocoon and virtual social interactions form the strongest fortress of this
hamster ball. Like every busy person living in a city, the view outside the window changes
with the seasons, but we no longer take the time to look up at the starry sky or listen to

the birds singing. It wasn't until an opportunity in June, when | saw DNA's beta testing
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event, that | reconsidered my situation. At that point, | had already stopped working due
to physical and mental exhaustion, so | carefully weighed my options before sending an

email to participate.” (N15, illustrator)

The illustrator (N15) paused her work and came to DNA to "tangping", while resting her mind
and body. Similarly, a sculpture undergraduate student (N21) also paused her work and came to

DNA simply to rest the mind:

“After working for a year, | left Shanghai and pressed the pause button to rest at DNA.”

(N21, sculpture undergraduate student)

Though the illustrator (N15) has been a freelancer for five years, she has recognized the
disadvantage of remote working, in which her work and life have intertwined, while the
"freedom" of working at home does not seem to benefit her lifestyle and has become a burden
that has brought her physical and mental exhaustion. And her (N15) experience is similar to N18,

a programmer, who later transferred to a remote worker in a consulting company:

“My name is N18, a former algorithm engineer, and | transferred to a consulting company
later, which brought me to the world of remote working. Now | am an independent full-
stack developer. Recently, the lifestyle of digital nomads is being promoted by various
media, claiming that you don't need to commute, and you can travel all the time while
using the geographical arbitrage... However, they might not know it [being a digital nomad
- Z.H.] means to be always demanded: being available 24/7 whenever the boss called - if |
don't reply to my boss within ten minutes, my boss will go crazy, and the boundary of
work and life become vague, while | lose the autonomy in managing my time... | want to
point out whether it is companies being forced or voluntarily implementing remote work,
they could have given employees full trust and focus on results rather than the process of

them sitting in front of the screen.” (N18, programmer)
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He (N18) also mentioned that the freedom of digital nomads' lifestyle was glorified by the
mainstream media, whereas being a digital nomad also meant being demanded on-duty 24/7,
such as: being available whenever the boss called. The programmer (N18) struggled to enjoy the
freedom and autonomy that digital nomad lifestyle brings to him (N18) because the boundary of

work and life is vague.

Indeed, 9-9-6 is one of the reasons why people are anxious and unhappy about their lives, but
mainstream narrative remains to be the obstacle of approaching happiness. N1, the
international business operational procurement agent has pointed out that the economic and

societal pressure due to 9-9-6 work culture is quite toxic:

"When you are in a particular environment or under a specific set of rules, you either
follow the rules or step out and refuse to play by them. Alternatively, you can create your
own set of rules. Most people cannot break free due to lack of courage, ability, or
willingness to envision themselves outside the norm. People are influenced by various
societal expectations, such as whether studying is the only way out, whether taking the
college entrance exam is the only path, whether intimate relationships and marriage are
the only ways to happiness, or whether having children is the only fulfillment in life.
People are expected to strictly adhere to these norms, or else they are deemed non-
mainstream, incorrect, and face doubt or condemnation.” (N1, international business

operational procurement agent)

The international business operational procurement agent (N1) pinpoints that adopting the
digital nomad lifestyle is perceived as "incorrect" in the mainstream narrative, while most people
are constrained by social norms and societal expectations and therefore neglect the possibility

of escaping from the 9-9-6 routine—and adopt digital nomadism. It is the willingness to escape
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the 9-9-6 circle that enables people to rethink their relationship to work and life and eventually

become digital nomads while confronting mainstream ‘proper’ norms.

4.2 Co-Living and Co-Working Experience at DNA

4.2.1 Co-creation is triggered by intrinsic interest.

N3, a pottery craftsman, was attracted by the natural environment of DNA, and he (N3) hoped to
find the proper clays in the fields while creating some pottery related to Anji by himself. N3's
initial plan was to introduce his profession in a PowerPoint presentation and work on his own.
To his surprise, digital nomads showed great interest in crafting pottery after the presentation,

which led the fellow digital nomads to join N3 in making pottery:

“| set two main goals for myself: introducing and making pottery in Anji. The first task was
quickly completed with a PowerPoint presentation and a speech, which rapidly bridged
the distance between me and everyone else. The subsequent plan to "start making pottery
from scratch in an unfamiliar place" sparked great interest among my fellow residents.
Pottery itself indeed has its unique charm. From discovering suitable minerals, selecting
materials, refining clay, making, and firing, more people constantly wanted to join or
inquire about related matters. | also felt the enthusiasm exchanged due to my passion.
The original plan was for me to independently create some pottery works using local
materials and documents and display the entire process. Later, it evolved into a way of
interacting with my fellow DNA residents: | took out all the collected clay and invited

everyone to create together.” (N3, pottery craftsman)

Digital nomads are moved by the passion of N3 and intrinsically interested in making pottery.
Therefore, they actively engaged themselves in this activity. This is clearly a co-creation process

related to professional work, while it is the digital nomads themselves that decided to create and
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participate in this event and co-created the pottery crafting experience with him (N3). Similarly,

N4, a street artist, held an exhibition in the shared spaces of DNA with the help of other nomads:

“During this time, we considered doing a transparent exhibition setup in a public
environment, which was challenging, as people working, chatting, and listening to music
were mutually constrained, with no clear boundaries between public and private spaces.

Some friends helped. Although it was brief, I'm very grateful.” (N4, street artist)

She (N4) mentioned her experience in conducting an exhibition in a transparent manner,
meaning that digital nomads can see the whole process of how the exhibition is set up because
the venue of the exhibition was set in shared spaces. To digital nomads, setting up an exhibition
in shared spaces is perceived as an intriguing and novel experience; they also participate in this
process out of their intrinsic interests. Co-creation at DNA is quite common, whether it is related
to work and profession or merely a brainstorming artistic idea. This involves the active
participation of digital nomads in certain activities or events. Nonetheless, these co-creation

processes manifest due to the intriguing nature of these activities and events.

4.2.2 Chinese digital nomads actively engage themselves to make the shared spaces better.

DNA seems to be well-equipped with facilities, whereas the fitness areas are mostly outdoor
venues, such as basketball fields and badminton courts. However, these outdoor venues require
sports equipment, such as basketball and badminton rackets. And the absence of an indoor
fitness area became a problem for the nomads because there is a need for an indoor fitness
area among the digital nomads. One day, N8, a fitness enthusiast, brought two battle ropes to

DNA, and this triggered the nomads to create their own fitness area for the needs of exercising:

“From time to time, the numbers of the battle ropes increased from two to three, and

then to five. A wave of fitness enthusiasm was sweeping through DNA, but unfortunately,
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the dust was overwhelming. The original builders [of DNA - Z.H.] never imagined that one
day the cement floor of the dining hall would be repeatedly pounded by thick battle
ropes. As a result, the floor cracked, and dust filled the air, making it necessary to
constantly sprinkle water to reduce dust. After visiting the ACDC construction site, they
found a roll of protective cloth from the library’s construction waste. The fitness area
finally enjoyed a brief respite from the dust. With the improved environment, the girls
were smiling. Unfortunately, the protective cloth didn't last long since it could not
withstand the wear and tear of just a few days and fell apart. The gym continued to be
dusty, and it became clear that only professional shock-absorbing rubber flooring would
work in the long term. With financial support from <Nomad K>, the temporary manpower
of <Nomad N> and <Nomad S>, and the mending and cutting skills of <Nomad C>, a

decent fitness area was finally born after many twists and turns.” (N8, fitness enthusiast)

According to the fitness enthusiast (N8), the renovation of the fitness area occurred in the corner
of the dining hall, while it took them twice to finalize a decent fitness area. It can be observed
that digital nomads who live in DNA are given the freedom to modify the shared spaces, while
the process is quite smooth and permitted by DNA. During the renovation process, we can
clearly see the involvement of other nomads, such as nomads <K>, <N>, <S>, and <C>, while
nomad <K> even paid for the materials by himself, from which they are creating their own
culture—a "do-it-yourself" spirit as well as an active engagement in making their co-living and co-

working spaces better.

4.2.3. Chinese digital nomads also practice the work-life balance at DNA

Digital nomadism for Chinese digital nomads is a relatively new concept. Some of them have
gone to DNA to practice the feasibility of this lifestyle, while others have shared their transitional
experience when they first arrived there. N7, a group of content creators, has gone to DNA with

the purpose of team building for a week, and they state:
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“We've accepted the fact that we have to work at DNA, but we still want to make our work
as interesting as possible. Frequently switching our work environment is the last

stubbornness of creative workers.” (N7, content creators)

Ironically, due to the nature of their work, namely, content creation, they (N7) spent most of their
time working at DNA in different venues, such as the fitness area, the tiered classroom, and the
beverage store. Indeed, with many daily activities happening at DNA, it can be difficult for digital
nomads to maintain their focus. In the scenario of N7, these content creators (N7) were
practicing work-life balance. However, this might be a common challenge for a newcomer at

DNA, as the international business operational procurement agent (N1) has reflected:

“After the novelty faded away, he took some time to adjust his working style not to be
distracted by the activities of DNA. He recalled that “| remember there was a period when
my working hours were a bit short, so | would deliberately avoid some crowds. At that
time, my workstation was very wild, sometimes under the tree in the white hut,
sometimes in the fields, anyway, just find any place to hold my computer and go. So, |
think it's important to make good use of fragmented time. The environment can have a
significant effect on people, so everyone should take a reasonable view of the 'novelty'.”

(N1, international business operational procurement agent)

The international business operational procurement agent (N1) has described his experience of
maintaining the work-life balance, and how he copes with it - by avoiding people and changing
his workstation frequently. And he (N1) has pointed out that digital nomads at DNA should
rewire their brain towards the concept of novelty since it will eventually fade away. N18, the

programmer, has also shared his transition and adaptation to the remote working:

At the beginning of my job transition, | also had a hard time adapting to the remote

working rhythm - Starting to fear face-to-face instant communication: When a life-or-
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death video conference call comes in on DingTalk, | start to feel anxious - did | write code
with bugs in it? Did | cause a PO incident? Why is there no warning before the call?
Becoming more procrastinating: Previously, when | was at my desk, | could ponder and
think deeply about problems, but at home, | began to procrastinate more systematically.
The time cost of cooking: Although there is no need to commute, cooking has become a
significant mental burden: grocery shopping, washing dishes, washing pots... Before you
know it, two hours have slipped away. Longer working hours but lower work efficiency...
My goodness, this is not the remote life | wanted at all! After discussing with colleagues, |
found that they also had similar problems... This means "not everyone is suited for such a
free and self-disciplined lifestyle." So, before quitting your job with confidence to become
a Nomad, consider asking yourself two questions: Can | find a remote company that
embraces nomadic culture and encourages employees to travel and live in different
places? If | work for myself, can | complete communication and established tasks with

high efficiency and clear objectives? (N18, programmer)

The programmer (N18) has mentioned that he was not quite adapted to remote work at the
beginning of his transition. This can be seen as he (N18) started fearing face-to-face instant
communication and felt anxious about it, and he became more procrastinating than ever. Also,
the programmer (N18) mentioned the time cost of cooking: "although there is no need to
commute, cooking has become a mentally burdensome task: grocery shopping, doing dishes...
two hours can easily slip away." (N18) The programmer (N18) was shocked at first since his
working hours were longer than before but with lower efficiency. Interestingly, after discussing
with his colleagues, the programmer (N18) found that they struggled with these issues as well,
and he (N18) then realized that the lifestyle of digital nomads requires highly self-disciplinary

traits, and this lifestyle is not suitable for everyone.

4.3 Preference of Chinese digital nomads

4.3.1 Autonomy in making decisions on one’s own
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Giving more flexibility and customization to the digital nomads may be useful to attract Chinese
digital nomads to co-living and co-working spaces, whereas it should be noted that the digital
nomads’ autonomy is what gives them the freedom to take initiative in the decision-making
process and lead the directions of their lives even though other people may misunderstand
them. N2a is an entrepreneur who owns a business in room vehicle renovation, whereas her
parents, especially her mother, did not quite understand her profession. Though N2a's father
gradually supports her, N2a’s parents will not feel proud of her since she did not follow the path

that her parents desired:

“There are many things my mother doesn't understand, but they are not necessarily
conflicts. From five years ago until now, my mother has always thought | am unemployed,
not knowing what | am doing for work. Even though she knows | am running my own
business, she still asks if we have no business during the recent pandemic or if we are just
idling around. My parents know my personality and can't stop me. Over the years, we've
upgraded our room vehicle living space, and my mother has gradually come to terms with
the fact that living in a room vehicle can be comfortable. But she still thinks I'm just
fooling around. My father, on the other hand, has slowly started to support me, as he
believes we have a sustainable income and are doing something logical and serious.
However, they won't feel proud of these things. There are many doctors in my family, and
in the eyes of intellectuals, 'doing business' is not the best path. In my mother's view, it's
extremely unwise to give up high income and promotion opportunities at a major
internet company. Emphasizing that | am happy and at ease living in DNA doesn't help

much.” (N2a, entrepreneur in room vehicle renovation)

The profession of N2a is perceived as "extremely unwise" by her mother because she (N2a) has
given up the high income and the promotion opportunities that a major internet company could
offer. Similarly, N2b is also an entrepreneur and has her own coffee truck. Her mother worried
about N2b and tried to convince her (N2b) to sell the truck since her mother did not understand
what digital nomads are. However, N2b still takes the initiative and continues her nomadic

lifestyle:
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“I've always been trying to tell her [my mom - Z.H.] that | [current work - Z.H.] am working
too. And for the past three or four years, she's been trying to persuade me to sell the
truck and go home. So, | couldn't convince her, | can only report to my family when | get
to a new place. She would start asking me, 'Hey, how many cups of coffee did you sell
today?' Most of the time, I'm having fun and can't really say how many cups of coffee | sell
every day, because the coffee truck only operates during events. Then she would say, 'Oh,
did you sleep until noon again, skipping breakfast and lunch, because you have no money
for food?' She's still in a worried state. My mom thinks quitting my job to run a coffee
truck is not taking life seriously. She doesn't understand digital nomads and these new
types of occupations; she's just worried about her daughter with no permanent
residence. We often talk on the phone and occasionally video chat to show each other
our work and life situations, and she's become much more reassured. | can't change her,
and she can't change me. | emphasize time and time again: It's my life, and I'm

responsible for it.” (N2b, entrepreneur in mobile coffee truck)

N2b's mother worried about N2b's status for not owning a permanent residence because driving
a coffee truck and selling coffee was not "correct" in her mother's view. However, not all the
Chinese digital nomads’ parents hold a traditional perspective towards the idea of digital
nomads. N2c is an e-commerce designer, and her (N2c's) parents keep an open mind and

support her freelancing jobs after N2c explains to them, and they like the idea of digital nomads:

“I have relatively fewer conflicts with my parents. At first, | didn't directly tell them that |
quit my job to become a freelancer. Later, | told them, 'l can also take orders on my own.'
They would worry about whether | could make as much money as | did when | was
working for a company, or if | could support myself. After | explained to them that my
income was actually similar to when | was working for a company and that | had more
freedom, they were quite supportive. They liked the idea that | could travel and make

money at the same time - sometimes, | would bring my laptop and work from different
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places. They even felt proud of me in front of their friends and relatives.” (N2c, e-

commerce designer)

Although N2c's parents worried that N2c could not support herself, they eventually came to a
relief and even felt proud of their daughter. Digital nomads enjoy the freedom to make their
own choices, and they will take the initiative and be the masters of their seas. Other nomads,
such as an international business strategic purchasing agent (N6), a writer and podcaster (N12),
and an international business operational procurement agent (N1), also express their preference

to make their own choices:

“This trip to Anji marks the first time I've lived in the countryside for such an extended
period. Even after the novelty has faded, | still feel comfortable. | think the key lies in the
fact that this is a proactive choice, as well as a natural one.” (N6, international business

strategic purchasing agent)

The international business purchasing agent, N6 has mentioned that coming to DNA is the first
time that he (N6) has lived in the countryside for an extended period. Though the novelty has
faded, he (N6) still feels content since the decision was made by himself. N12, a writer and

podcaster mentioned that he (N12) prefers to have choices:

“DNA actually has a spacious, well-equipped kitchen, but being able to avoid cooking for a
week and still enjoy familiar tastes is significant for me, who has been forced to cook at
home for two months and feels down whenever | open the fridge: I'm willing to cook and

eat out, but | prefer to have choices.” (N12, writer and podcaster)

These choices were offered to the writer and the podcaster (N12), which gives him the freedom

to occupy his time and spend it on other things. An international business operational
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procurement agent (N1) further concludes that digital nomads prefer to have choices and make

their own decisions:

“| believe that | have a strong sense of personal awareness, knowing what | can and
cannot do, as well as my strengths and weaknesses. | feel that | can plan and arrange my
life on my own. Of course, my arrangements might seem unreliable to others, but that's
okay - | know myself better. | prefer to plan my life, work, and personal affairs according
to my own methods. This proactive arrangement and active choice are very important.
Anxiety often stems from choices that are arranged by others, which are passive. Many
times, conflicts, dilemmas, and struggles come from the arrangements others make for
you. This [subjective initiative - Z.H.] is the fundamental source of inner peace and

fulfillment for me.” (N1, international business operational procurement agent)

The self-consciousness of the international business operational procurement agent (N1) is quite
strong since he (N1) knows himself better and believes that he can make the most proper
decisions of his life. From the perspective of the mainstream, the digital nomads’ way of life
seems "unrealistic" or "incorrect”, yet this perceived "incorrect" lifestyle is the outcome of the
digital nomad’s autonomy, and they enjoy the freedom to direct their own lives while preferring

to have more choices throughout their nomadic journey.

4.3.2 Chinese digital nomads value the decentralized and informal community at DNA

Chinese digital nomads tend to have different opinions towards the idea of “settle down” since
mobility is a life course for them. Nonetheless, they will “settle” temporarily when they can relate
to certain values and share with the community during their stays in certain destination. N1, an

international business operational procurement agent states:

"I'm not very clear about the concept of settling down. Does it mean buying a house here

and not leaving, or living here for 5-6 years without moving? What counts as settling
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down? As for a place to reside long-term, | prefer places with a sense of humanity,
warmth, and vitality. Scenic views are a plus, but not a necessity. At the moment, living in
a place like DNA, with a community of people, is more appealing to me. Although you can
integrate with the locals, sometimes you need the company of those who share the same
values, whether they have moved to the countryside or migrated together. This could be
a bonus for me. Currently, | can't think of a specific city to settle down in. There's a term
called 'global citizen," and although the places I've visited are far from that concept, |
identify with it in my heart. To me, there's no significant barrier wherever | go. If | want, |
can quickly make friends in Africa and not feel lonely. Anyway, | don't have a strong sense

of discomfort anywhere." (N1, international business operational procurement agent)

The international business operational procurement agent (N1) stresses that having a
community of people that share the same values is quite important to him, while anything else is
regarded as a bonus in terms of a place. He (N1) brings up the idea of settle down, and he has
mentioned the confusing part of it - “what exactly is regarded as settling down”, while the
international business operational procurement agent has identified himself with the term
“global citizen.” He (N1) believes that no matter where he goes, the sense of loneliness would not
become an issue to him since he understands what he wants and will make the decisions that
best suit his needs, such as staying in DNA. Similarly, N10, a sound engineer of an independent

documentary filming crew had a new understanding towards the idea of “settling down":

“With the locals' sincere blessings and reluctance to let us go, the day of farewell
eventually arrived (I also feel it's cheesy). After spending several days in the DNA village,
our understanding of "settling down" seemed to have broadened. Often when we think of
"settling down," we only associate it with the choices of a small family. The DNA
community seems to provide another possibility - settling down can also be a choice of
lifestyle. It's not just about finding a place to live, but about whether one can integrate
with the people and things in the area and, at the same time, find a comfortable direction

for their own work.” (N10, sound engineer)
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Though the international business operational procurement agent (N1) and the sound engineer
(N10) have different understandings towards “settle down”, they can relate to the shared values
that derives from the same concept, such as the mobility lifestyle, and the integration with the
people and the area. Chinese digital nomads have decided to come to DNA not because of the
extrinsic benefits of DNA, such as sufficient and quality facilities or beautiful scenery, but rather
because of the unique community sense of DNA, which is decentralization and informality. And
when these shared values unite the Chinese digital nomads, the formation of community is

manifested. From the observation of a designer (N9), she denotes:

“I enjoy sitting with a group of people, listening to their conversations as they drink. That
night's "decentralized chat" has been recorded in DNA's history. More than a dozen
people sat together, each talking about their own things, as lively as a family reunion
dinner during Chinese New Year. Sometimes, we also discuss more profound and serious
topics, without the taboo of shallow conversations. All we have is the courage to not be
afraid of being challenged and the respect for being understood and accepted.” (N9,

designer)

Decentralized chat or communication is like a “unique selling proposition” of DNA and is
regarded as an intangible asset - the sense of community. The designer (N9) mentioned that the
atmosphere of decentralized conversation reminded her of Chinese New Year as if they were
having a family reunion dinner. This indicates that the close integration of digital nomads has
developed beyond mutual respect and understanding as if they are like family to each other.
However, it also means that community managers do not exist in DNA's community because
every interaction is end-to-end. Also, the atmosphere of DNA is perceived by one of the content

creators (N7) as: worry-free, relaxing, and inspiring:
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“Of course, apart from coffee, it's the atmosphere of DNA that truly makes <Nomad X>
feel like she's found the right answer - an atmosphere of relaxation, freedom, creativity,
and inspiration. It's as if everyone has found their own interest points in DNA. Stress is
being released, emotions are being let go, happiness is flowing, and smiles are
spreading... Our eyes are no longer focused solely on work and “rat race”, but also on the
various people and things around us. Before we know it, a week has gone by. Looking
back, each day at the same location was never repetitive, with people densely connected
to one another, much like college life - lively, happy, carefree, and worry-free.” (N7,

content creators)

Even though the content creators’ group (N7) has come to DNA to experience remote working,
they (N7) genuinely find that living and working at DNA is a sense of relief compared to the "rat
race" environment in the city. They (N7) reflect that their experience at DNA is like "college life,"
in which people are more connected with each other with fewer anxieties. For Chinese digital
nomads, they appreciate the community that shares the same values as them. And it is the
community sense of DNA, such as decentralization and informality, that enables the Chinese

digital nomads to extend their stay at DNA.

4.3.3 Convenience of living and working & mental wellbeing at DNA

Chinese digital nomads report that most facilities and services are available at DNA, while living
in Anji has its downside as well, as N1, the international business operational procurement

agent, mentions:

“Here in DNA, delivery services are even more convenient than in Beijing; it only takes 15
steps to reach the delivery pickup point. The situation here is that things you can find in
the city are not lacking, such as essential services like delivery, takeout, and grocery
shopping through Meituan. Additionally, coffee shops, bakeries, fitness facilities, and

entertainment facilities can all be found here. Moreover, we also have access to rural
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elements that are not seen in the city. So, we can enjoy the advantages of both urban and
rural life while avoiding their disadvantages. Here, we don't need to travel 15 kilometers
to participate in activities because we can create many things ourselves. Some facilities,
like the subway, are not necessary, and not having them doesn't cause inconvenience.
The only drawback is the distance to large public transportation hubs.” (N1, international

business operational procurement agent)

Though DNA is located in a rural area—a County, the facilities and services are quite sufficient
and easy to access, whereas the only disadvantage is its distance to large transportation hubs,
such as airports and high-speed rail. Chinese digital nomads find that living at DNA makes little
to no difference compared to living in the big cities, while there are additional bonuses to living
in the countryside, including the friendly local people and nomads who share similar values and
passions, as well as the beautiful scenery and fresh air. More importantly, Chinese digital
nomads perceive their living and working experiences as beneficial to their mental wellbeing, as

N2a, an entrepreneur in room vehicle renovation, states:

“| also value mental wellbeing in retirement, and | hope to continue living in communities

like DNA, enjoying life with everyone until the end.” (N2a, entrepreneur in room vehicle

renovation)

The entrepreneur in room vehicle renovation (N2a) has mentioned the significance of mental
wellness to her, and N2a has expressed that she wanted to stay at DNA as long as possible
because she enjoys the company of such like-minded communities that DNA offers. The
convenient facilities and services are the foundation that cover the various needs of Chinese

digital nomads, and the overall experience of DNA benefits the mental wellbeing of Chinese

digital nomads.
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5 Discussion and Conclusions

5.1 Discussion of the Findings

The purpose of this research is to increase the understanding of digital nomads' motivations and
experiences in China, especially within Anji's digital nomad community, by reviewing nineteen
primary data sets of WOA contents as well as two secondary data sets of podcasts. To meet the
purpose of the research, three research questions have guided the study: why Chinese digital
nomads have decided to go to DNA; how the co-living and co-working experiences of Chinese
digital nomads are; and what the co-living and co-working spaces' preferences of Chinese digital

nomads are, as well as how to target them.

In this study, Chinese digital nomads tend to pursue intrinsic rewards rather than extrinsic
rewards. This is consistent with previous research, which claims that digital nomads aim to
escape from extrinsic activities that limit their freedom and personal pursuits (Reichenberger,
2018). The motivations of Chinese digital nomads are concluded using Iso Ahola’s model to
answer the first research question (See Figure 7), while the DNA's eco system is presented to
answer the second and third research questions (See Figure 8), and further elaborations can be

found below:

Figure 7: Motivations of Chinese Digital Nomads (Adapted from Iso Ahola’s Model)
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In DNA's eco-system (See Figure 8), Chinese digital nomads are attracted by the decentralized
and informal community sense as well as the convenience that DNA offers, while they perceive
DNA as a positive community that is beneficial to their mental health. DNA as co-living and co-
working spaces is an ideal shared space for Chinese digital nomads to practice the work-life

balance in which they can involve themselves in each other’s professional and leisure activities
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while co-creating their own culture. It is the DNA that unites the Chinese digital nomads and
forms the DNA’s community since they share the same values, while the Chinese digital nomad

regains their autonomy in the environment of the DNA's community.

"Digital Nomad Anji" (DNA) is a shared space that consists of single co-living space (based on the
classification by Von Zumbusch & Lalicic, 2020) and independent co-working space (based on the
classification by Bouncken et al., 2018). As a part of the "Anji hood" project, DNA and ACDC act as
tools to attract creative talents from the big cities to Anji County, enhancing the destination
image of Anji County. And attracting more tourist flows and investment funds can improve the

economy of Anji County and therefore contribute to Anji's local communities.

Digital nomads are attracted by the presentation of DNA in social media, while showing great
interest in practicing the digital nomadic lifestyle. This result is consistent with previous research
that shows that novelty acts as the main motivations of digital nomadism (Hannonen, 2020;

Hannonen et al., 2023).

Interestingly, Chinese digital nomads choose to integrate themselves with the local community,
which is quite different than the finding from Thompson (2018), while supports Chevtaeva and
Denizci-Guillet (2021)'s finding that digital nomads experience the local culture. Intriguingly,
feeling of isolation and loneliness (Hall et al., 2019; Orel, 2019; Thompson, 2019) is seldom visible
in Chinese digital nomads since they have engaged with the activities that intrinsic interested to
them, which leads to a closer connection to the other nomads. While the DNA as the co-living
and co-working space indeed is beneficial to Chinese digital nomads’ mental wellbeing, which is

in line with previous research (Von Zumbusch & Lalicic, 2020).

Moreover, co-creation processes among Chinese digital nomads can be observed in DNA’s
community, while many of the Chinese digital nomads take the initiatives to modify the shared

spaces to fit their needs. Like previous research on digital nomads (Cook, 2020; Green, 2020;
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Mancinelli, 2020), the result of this study shows that Chinese digital nomads also found it hard to
keep the balance due to the rich offerings of the activities Chinese digital nomads highly valued

the autonomy in making their own decisions.

Regarding the freedom of the digital nomad lifestyle, Chinese digital nomads also valued the
freedom of the digital nomad lifestyle as much as Western digital nomads. Chinese digital
nomads tend to take initiative to make their own decisions even though they might be
misunderstood by their families and friends, and they may find a lack of some facilities that
support their lifestyle in the shared spaces, such as an indoor fitness area. From the DNA's
community, it can be observed that Chinese digital nomads have renovated and created their

own in-door fitness area that meets their needs.

Lastly, the decentralized community sense is what truly separates DNA from the other shared
spaces because there are no community managers, while the interactions of nomads are end-to-
end. This contradicts previous research claiming that community managers are essential and act
as moderators in these shared spaces. (Von Zumbusch & Lalicic, 2020) Nonetheless, socializing
and networking as a means of knowledge exchange are similar to the previous study (Hannonen

et al., 2023).

5.2 Theoretical Conclusions

This thesis supports Iso Ahola’s motivation model and uses it to explain the motivations of
Chinese digital nomads. Moreover, the concepts of co-living and co-working spaces are
expanded from a business point of view by understanding how co-living and co-working spaces
can be integrated into the rural revitalization process. It is hard for DNA alone to attract the

digital nomads to come to Anji County since DNA is a single actor that provides the co-living and
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co-working spaces. With the support of the government and corporate funding, the “Anji hood"
project became the foundation of ACDC, while DNA was derived later to better equip the
organization with the vision and mission of Anji hood. From the study, we can observe the long-
term orientation and the collectivism components of Chinese culture in a macro setting, while
we can also observe the transformational outcome of traditional Chinese culture. For example,
Chinese digital nomads tend to embrace uncertainty, reject the "top-down" power distance of

the past, and become more self-indulgent.

In this study, Chinese digital nomads were attracted by the decentralized and informal
community management style and practiced the work-life balance that the digital nomad
lifestyle promotes. They strongly agree with these values that DNA presents and take initiative of
their own so that they decide to come to DNA. Throughout their stays, they are highly engaged
with each other, and even co-create their own culture. In such a stress-free, co-created, and
decentralized community, Chinese digital nomads are content with the environment and willing
to spare their efforts to involve themselves in rural revitalization. Although the outcome of rural
revitalization is not yet foreseeable, DNA provides its own philosophy to tackle it. To date, the
destination image of Anji has been greatly changed from the previous "small town famous for
their white tea" to "the first digital nomads’ community backed by the government and locals

and ready to embrace the world".

5.3 Managerial Conclusions

The motivations of Chinese digital nomads and their preferences on co-living and co-working
spaces can be practically used for the owners of these shared spaces. Based on the co-living and
co-working experiences of Chinese digital nomads, the target group of Chinese digital nomads is
those who start to commit to mobility and remote work and want to practice the digital nomad

lifestyle.
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Autonomy is found to be preferred by Chinese nomads, whereas the practice of autonomy
depends on to what extent Chinese nomads take the initiatives in their decision-making. Though
the owners of co-living and co-working spaces cannot offer the autonomy to Chinese nomads,
they can target those Chinese nomads who start to commit to mobility and remote work while
encouraging them to try the co-living and co-working spaces. Also, Chinese nomads prefer to
stay in the community where they can relate themselves to the values of co-living and co-
working space. Hence, it is recommended to visualize these values in the form of videos,
brochures, or other visual materials so that they can be intrigued by this visual presentation.
Moreover, giving Chinese digital nomads the permission and allowing them to modify the co-
living and co-working space can be perceived as a unique selling proposition. Finally, it is advised
to make use of the electronic word-of-the-mouth effect (eWOM) to promote co-living and co-
working space since this is more convincible compared to paid advertisement. For instance, the
owners of the co-living and co-working space can invite the nomads who are currently in stays

while leaving the space for creativity.

5.4 Critical Evaluation of the Research

The credibility of the study can be guaranteed since the collected data are all under the
“#DigitalNomadsTakeOverProgramme”, and these contents were created by the Chinese digital
nomads themselves, while they were given the autonomy and freedom to express their
authentic experiences in DNA. The transferability of the study is questionable since this is the
first study that focused on the Chinese nomads, and particularly in DNA’s community. Regarding
the theoretical generalization, this study adapts the social psychologocal model of tourism
motivation by Iso-Ahola (1982). About the dependability, findings of the study can be
reproducible. The confirmability of the study can be improved by using other methods, such as
interviews with nomads since more potential weaknesses and disadvantages of DNA as a co-

living and co-working space are yet to be uncovered.
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5.5 Suggestions for the future research

Future research can focus on the turnover of Chinese nomads who have visited DNA and their
subsequent destinations, while also potentially conducting a long-term ethnographic study at
DNA. Also, what iteration occurred to the first Chinese digital nomads’ community as well as its
co-living and co-working spaces in Anji remains unclear, and what the lifespan of co-living and

co-working spaces is can be studied further.
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Appendix 1. Analysis log

Meaning unit Condensed | Interpretation Sub-themes Themes
meaning
unit
“| particularly wanted to try a | Tired of the Digital nomads are e Novelty Motivation
different way of living. Before | overcrowded | intrinsically intrigued e Nature
[in Beijing - Z.H.], | commute by the presented e Community

experienced long commutes

system in the

and it was extremely big city
crowded, which sometimes

made me a little irritable. Intrigued by
What probably struck me the | the nature
most initially was seeing the | and the

tea plants covering the community
mountains, and then people | element of
sitting together inside, some | DNA
working and some engaging

in recreational activities. |

found this place intriguing, so

| came here eventually.” (N1)

“We are not alone in the Establishing
countryside. In this rural deep

environment, we are a group

connections

of city people from various with other
industries, with a lot of nomads
information being

exchanged.” (N1)

“As DNA mentioned, if you Wanting to
don't stay for at least seven establish

days, it's difficult to establish

many connections. So, | hope

connections

and integrate

nomadic lifestyle of
DNA and want to
experience on their

own.

Though the physical
environment of Anji is
attracted to these
nomads, the craving
for deep connections
with other people
remains to be the

primary drive.

Some nomads suffer
from anxiety due to
work and come to

DNA for relaxation.

of Nomads

e Socializing
&
Networking

e Social
integration

e Escapism




to develop deeper
relationships with locals,
which can lead to a unique
and different experience.”

(N1)

with the local

communities

“And at that time, she had

Escape from

stopped working due to exhaustion

physical and mental due to work

exhaustion, and after careful

consideration, she decided to

rest her mind in DNA.” (N15)

“More people constantly Other Digital nomads are Co-creation | Co-living and Co-
wanted to join or inquire nomads join | granted the freedom Engaging in | working

about related matters. l also | in pottery- to create their own activities Experience at DNA
felt the enthusiasm making event | things in the co-living Practicing

exchanged due to my and co-working work-life

passion. The original plan spaces, such as: the balance

was for me to independently
create some pottery works
using local materials and
documents and display the
entire process. Later, it
evolved a way of interacting
with my fellow DNA
residents: | put out all the
collected clay and invited
everyone to create together.”

(N3)

“During this time, we
considered doing a
transparent exhibition setup
in a public environment,
which was challenging, as
people working, chatting, and
listening to music were
mutually constrained, with

no clear boundaries between

Holding an
exhibition in
the co-living
and co-
working

spaces

fitness area, the

exhibition.

It can be observed
that digital nomads
are actively engaged
in many kinds of
activities out of
intrinsic interest
though there might
be a period of
adjustment since too
many activities were

held at DNA.




public and private spaces.”

(N4)

“One day, he (the boss) threw | Team
us a link and said, ‘This place | building
looks nice. How about we go

for a team-building week?”

(N7)

“We've accepted the fact that | Work in

we have to work at DNA, but
we still want to make our
work as interesting as
possible. Frequently
switching our work
environment is the last
stubbornness of creative

workers."” (N7)

anywhere at

DNA

“With financial support from
K, the temporary manpower
of N and S, and the mending
and cutting skills of C, a
decent fitness area was
finally born after many twists

and turns.” (N8)

Renovate the
fitness area

with nomads

At first, | thought | could
make up for it by working at
night, but | found that there
were even more activities at
night. So, during that period
(less than a month), | was in
an imbalanced state between

work and leisure. (N1)

Work-life
balance can
be an issue
at the

beginning.

“| prefer to plan my life, work,
and personal affairs
according to my own
methods. This proactive
arrangement and active

choice are very important.

Prefer to
have choices
and plan his

life

Digital nomads prefer
to have the autonomy
in making decisions

on their own.

Autonomy
Shared
values
Decentralize
d and

informal

Preference of
Chinese Digital

Nomads




Anxiety often stems from
choices that are arranged by
others, which are passive.
Many times, conflicts,
dilemmas, and struggles
come from the arrangements
others make for you. This
subjective initiative is the
fundamental source of inner
peace and fulfillment for

me.” (N1)

“At the moment, living in a
place like DNA, with a
community of people, is
more appealing to me.
Although you can integrate
with the locals, sometimes
you need the company of
those who share the same
values, whether they have
moved to the countryside or
migrated together. This could

be a bonus for me.” (N1)

Needing of
the people
who share
the same
values in the

journey

“| enjoy sitting with a group
of people, listening to their
conversations as they drink.
That night's "decentralized
chat" has been recorded in
DNA's history. More than a
dozen people sat together,
each talking about their own
things, as lively as a family
reunion dinner during

Chinese New Year.” (N9)

“Of course, apart from coffee,
it's the atmosphere of DNA

that truly makes Y feel like

“Decentralize
d
communicati
on” occurs
quite often,
which is one
of the most
engaging
activities in
DNA, while
the
atmosphere

of DNAis

Also, it is crucial to
digital nomads for
being surrounded by
people who share the

same values.

Digital nomads live a
convenient life at
DNA, and they can
basically do
everything within 15
steps, while the
facilities are quite
sufficient. Besides,
nomads at DNA are
given access to rural
elements, such as:
beautiful landscapes,
friendly people. Other
than that,
decentralized
communication and
mental wellbeing are
valued by digital

nomads.

community
sense
Convenienc
e of living
and working
Mental

wellbeing




she's found the right answer
- an atmosphere of relaxing,
freedom, creativity, and

inspiration.” (N7)

perceived as

stress-free

“Here in DNA, delivery
services are even more
convenient than in Beijing; it
only takes 15 steps to reach
the delivery pickup point. The
situation here is that things
you can find in the city are
not lacking, such as essential
services like delivery, takeout,
and grocery shopping
through Meituan.
Additionally, coffee shops,
bakeries, fitness facilities,
and entertainment facilities
can all be found here.
Moreover, we also have
access to rural elements that
are not seen in the city. So,
we can enjoy the advantages
of both urban and rural life
while avoiding their

disadvantages. (N1)

Life at DNA is
as
convenient
as living in
the city,
while there
are rural
elements

that city lacks

“l also value mental wellbeing
in retirement, and | hope to
continue living in
communities like DNA,
enjoying life with everyone

until the end.” (N2a)

The
experience
of living at
DNAis
delightful
and
perceived
beneficial to
nomads’
mental

wellbeing.




Appendix 2. List of original citations in Chinese.

Citation 1

FAER—NEE XA (EER) wEhIKNENBEE, hEIRT SNRUSE —RRRR.

BERANREARE, F&F (BFR) XL, HERXTILR, BAXEFTHERARE. JRIAVLRERSIH
MEEIAMBLNEE, RERIAREEALE—R, FHAN, BEREKED. IRGXMTH
RER, PTUERFEFHKEZILT . (N1)

"| particularly wanted to try a different way of living. Before [in Beijing - Z.H.], | experienced long
commutes and it was extremely crowded, which sometimes made me a little irritable. Through a
friend's social media, | saw (Anji hood) this place several times, and | found it interesting. What
probably struck me the most initially was seeing the tea plants covering the mountains, and then
people sitting together inside, some working and some engaging in recreational activities. |

found this place intriguing, so | came here eventually.” (N1)

Citation 2

HERELEBMT 25 DNA BFHERAONNAER, R XAARURSGEZE, WFe XEbH E b
R, (N3)

I heard about the closed test of DNA from a friend, while the location is surrounded by tea

mountain, maybe | can create some pottery related to Anji. (N3)

Citation 3

FAEKR, Wr KB AR 25 %%, Ja R LS TP R A, B 2 A I B E
THEROR— Bt (A (N4)



Last fall, | heard from friends in Dali about their visit to Anji for an inspection. Later, | learned
that a digital nomad commune had been established here. When | saw the news about the

closed beta, | applied to come and stay for a while. (N4)

Citation 4

ZEBATZRTHA? WA, EER—DIREEN. —IMREVUNEXE AREAEXAZIED
BHE%R, REAL. (N16)

It's quite hard to explain “why we are here” in a single sentence, while one of the most intuitive
feelings is: how can everyone has so many topics to discuss, as if the inspiration never ceases

day and night. (N16)

Citation 5

ZREE, BAMRKRT R, WRT (RENFD C MFLT FR BIFRBEEFTMMATA RE2
Banl EBUHLI-YL BRENAL-—R, MTHRXSRMMEEE., =BF, BT
7 FRERBRFMERRORE, ETMEE, SRETXE. (N16)

Three weeks ago, we brought a juicer, magazines, cup lamps, and tea sets, but we didn't have a
clear idea of what to do. We simply felt that we wanted to be closer to nature and interesting
people and let the unknown and life take care of the rest. Three weeks later, not only have we
made 6 or 7 kinds of jams inspired by everyone and “Anji hood”, but we have also fallen in love

with this place from the bottom of our hearts. (N16)

Citation 6

BAmER EAR, WENPIX, BEAFCZEEN, TEEBIVNSHE, BRAFARANTHE T, KR
—TMER. XRBNENBEMNAREC—PATT 2. MEES TEXNRET, B—RHATEEN

A, MERRBEZTELHOA, ERERSEEAR, FFUFTESELY, Rathly, ARHEELT
MEIE LR, E2RKEELIHLREERAREERE, o, INRHPIRXM, mAZRIXIZZ



X, BAMZIBIOLEAKRAE, UXNIRH, ZEFE (FFHIR) . Ah—ktxT
MUEBBANIAFERNIEE, —RARGEBU-—FESRNATRNERFEE. (N1)

Sometimes there are evening gatherings to drink and chat. Drinking is not the main point, but
mainly to deepen our understanding with others and obtain information through opportunities.
As | mentioned earlier, 'we are not alone in the countryside. In this rural environment, we are a
group of city people from various industries, with a lot of information being exchanged.' So,
whether it's drinking gatherings or parties, we can all learn something from each other....
However, deep down, | still desire communication, like having serious conversations, rather than
just eating and drinking. | don't have much interest in purely eating and drinking, so for me, | do
need it (deep conversations). Firstly, socializing can alleviate negative emotions in humans, and

secondly, | think it is a more efficient way to obtain information. (N1)

Citation 7

MIBEFIIRFDE DA RO B &R B2 7 R L. TR/NERY, XERHXAEMAET: 12
AMENRESNME, RETRTRT, BHETRERAHX, E—BERFE—BRIX, HBhEREER

o MNERMR, FAm=f—4, PR BRAERNRE CEERMERTBE) BHZEEMRT M
X RBEERETHARE T LHI T —RUIRAEFAET, +2HAANRSBRESRHKK DR —
HEXNEEER, BEIEY, #HEH. (N12)

The time saved from daily chores like commuting and cooking has been happily spent on casual
conversations. Don't underestimate the power of these chats, as they serve as a catalyst for the
community: while individuals can focus on their work, it's only when they start to communicate
that the group transforms into a true community. But once you want to start a conversation, it
couldn't be simpler. Just make eye contact, sit down next to an empty seat, and chat! Casual
conversations after dinner (which can turn into all-nighters if they get serious) have gradually
become a ritual: as soon as a watermelon is cut in half and placed on the big table under the
eaves, people will spontaneously gather around it within ten minutes, like ants attracted to the
sweetness. They can come and go as they please, joining and leaving the conversation freely.

(N12)



Citation 8

DNA MBEREANERE. TNMAHIBERREI RS, MEER SRR T ABHE, HMNERLEX
8, BELLAENHRINEEIRS., (N17)

Pulling all-nighters is a common thing at DNA. Chatting and drinking with friends until the break
of dawn, we would stay up from the bright moonlight to the sunrise. Then, we would climb to the

rooftop to watch the purple-red hues of the morning glow paint the entire sky. (N17)

Citation 9
HEBEEHTE. Egil. EAREMMEMNENSR. TE2FKE T DNA, (N19)

| yearn for more daily, frequent, deeper, and valuable interactions communication. That's why |

came to DNA. (N19)

Citation 10

BTN ERRZERXE, HEKE, REAEREEEEN, RETFH—EELER, b
ZRBR, RARHRE, RIEZHTIE. MREBEERTHIE HSUERAERF, REEFEEIR
B, ZE—REE, RIEMEF-LER, HEONAGE, RERTUERAENT7 R, REEFEAZHER,
PRIAB R ENARE —MOMNEKR, R—RHNER, EFHEAN—MER, RA—Hm. (N1)

Changing locations is meaningful to me. Personally, | don't like stopping and going, and I've
never been fond of quick check-ins. For example, going somewhere for just two or three days
doesn't hold much appeal, unless it's for work. If it's for leisure travel, I'd be more resistant to the
idea. Instead, | prefer to stay in a place for an extended period, building connections with the
local community. As DNA mentioned, if you don't stay for at least seven days, it's difficult to
establish many connections. So, | hope to develop deeper relationships with locals, which can

lead to a unique and different experience. (N1)
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Citation 11

AEFHRER, DNA B THRIEMMNTRERERZL S EANN—L"HX", XENARENE. TEE
fiE. £ERATRNEXRBERTE. DNA HI¥FiR, AL EEFAARBRTFEXLEAZTHAM,
I~ K DNAer thxf B sESMI A LSRR B D> (FEIFHD - (N6)

In my view, DNA is a "special zone" located in Xilong Village, Xilong Township, Anji County,
Huzhou City, Zhejiang Province. The people, work characteristics, and lifestyle here are distinctly
different from the local area. Half a year after the emergence of DNA, the local villagers still don't
quite understand what these people in the courtyard do, and the majority of DNAers know very

little about the local life outside the walls (I'm guessing). (N6)

Citation 12

HE N11, KDNA7 NS A, HHEAEJLFES DNA Eilt. MRILEHKEI 8 5%, FEST5 N
ek, RATHEMAZEEFNRIFZERE T RENFRE HRNARNTR REGLA —ER

., PRA—AFLEREBE —RIBRFIK, FHHRIOHER. RESIUREEREINE, mE
LETHMARMRLE, AKENT RN FRRE NLAHNRZTANNS . REEE BREFIK,

RYME, “BFBRENELS oM TEs. O, EFFE, BRNXEFUF, BEEFR
B, XELRGEN K, ERFHRBIZARREN UM . 12, eNEEARREIERIE %
3, REMEREREZENESIERELS. (N11)

am N11, and I've been at “DNA" for over 7 months, with my residency almost the same age as
“DNA" itself. From initially staying in bed until past 8 am in winter to being able to get up at 5 am
in summer, | finally regained the skill of waking up early after becoming a new resident of Xilong
Village for half a year, and occasionally led the "Early Rising Cultivation Group" for morning runs.
One of the great benefits of waking up early is that the day feels exceptionally long, giving a
sense of satisfaction as if you've "earned" something. Morning runs allow me to slowly pass
through the village, and | often change and develop new routes, greatly increasing the chances
for me, as a "new villager," to interact with local villagers. Recently, I've been working on the "Aniji
hood" journal, in which "digital nomads" appear as a "new species" in Xilong Township. Indeed,
in the village, we "new species" are often surrounded by curious villagers. It may seem like a

joke, but digital nomads truly are a "new species" in “Anji hood". At this moment, they are
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practicing a completely new lifestyle in Anji hood, where work, learning, travel, and vacation are

happening simultaneously. (N11)

Citation 13

SEEREHRYNFELE. BRRVERFEUEH, EXBRTERN 24 /\HEXFEENIE
MREBHEE. BERABEEERY, BMNOXKEESARBMNEIEE, BEZTIEERERNERMN
FMR—%. EAMNTERE—E, IRFETHERNSEZFTEEE BEE—HRENEN=. NH
MENERBIHCRE—FEX—F, TERERE—NIVNNECRIKT, NMEHER T, MILRRKE
EEIRL. EEENEHRNR KR RRASEPILIRE, FEERERBHEMMZMNERIREEENE
2, BBRENEERERTHICROA—, BIMMKREmERE, ALBRLEZFESMNEG, 526
BB —84, BT DNA RGE), IERKRELZBT S EEMMUET IE, TREEF=KRH
T B, (N15)

This marks the fifth year of my freelancing career. Although freelancing is often associated with
freedom, it also means that there are no fixed working and resting hours within the 24-hour day.
My boyfriend also works from home, and our house serves as both a resting place and a
workspace. Our daily routine consists of moving between the bedroom and the workspace.
When work and life become intertwined, if you're not good at time management or tend to
procrastinate, it can be like a looming storm cloud of disaster. Year after year, deadlines after
deadlines, and we feel like we're living in a tiny hamster ball, constantly running on a wheel to
earn our living. We then numb our minds with the pleasures of the online world and keep
spinning the wheel frantically. The information cocoon and virtual social interactions form the
strongest fortress of this hamster ball. Like every busy person living in a city, the view outside the
window changes with the seasons, but we no longer take the time to look up at the starry sky or
listen to the birds singing. It wasn't until an opportunity in June, when | saw DNA's beta testing
event, that | reconsidered my situation. At that point, | had already stopped working due to
physical and mental exhaustion, so | carefully weighed my options before sending an email to

participate. (N15)
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Citation 14

HEN18, BIESATIRID, BERIEEET —K Remote Work H&E/A SR TR I ENFRE, WE

—HIR EHFREFR. ERERAFENEZRD, BFHERNETEEEXTJIBEEHER—THE
g, mitikE, HEEF.EE, MWI0FANE XBREETERNEER: STEIREMEER], HMEE
My — 10 D#REAERNSHK T, A TIERRAEAE TEEXEBENE.... Z8H, FEEW
BEEEHELBZREDANAS, —ERGRAIRDNEE UERATFEMIETEMINERALERS
BIRYIEFE. (N18)

My name is N18, a former algorithm engineer, and | transferred to a consulting company later,
which brought me to the world of remote working. Now | am an independent full-stack
developer. Recently, the lifestyle of digital nomads is being promoted by various media, claiming
that you don't need to commute, and you can travel all the time while using the geographical
arbitrage... However, they might not know it [being a digital nomad - Z.H.] means to be always
demanded: being available 24/7 whenever the boss called - if | don't reply to my boss within ten
minutes, my boss will go crazy, and the boundary of work and life become vague, while | lose the
autonomy in managing my time... | want to point out whether it is companies being forced or
voluntarily implementing remote work, they could have given employees full trust and focus on

results rather than the process of them sitting in front of the screen. (N18)

Citation 15

RARE—DIET, £—PRANT, BAREBEX NN, BAFBBRHEK, BARRIT, HEK
Boel—EMMER, EARESDABRALRE, REQRNEXFEAQE, HERTIMIEE
BRHRBRESESR. AREHEEM pua. BIFBRIM), RBEAIHE—IHEE, SEEAIHE—
FIHEE, REFREBEXRR-GEEH—N—IHE £/NRTEE—HNEE, T4 NN - FAEFE= LR
ARFESFHEHRETNESR, SURMRIETR, FRRALERH ARSFEIER. (N1)
When you are in a particular environment or under a specific set of rules, you either follow the

rules or step out and refuse to play by them. Alternatively, you can create your own set of rules.

Most people cannot break free due to lack of courage, ability, or willingness to envision
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themselves outside the norm. People are influenced by various societal expectations, such as
whether studying is the only way out, whether taking the college entrance exam is the only path,
whether intimate relationships and marriage are the only ways to happiness, or whether having
children is the only fulfillment in life. People are expected to strictly adhere to these norms, or

else they are deemed non-mainstream, incorrect, and face doubt or condemnation. (N1)

Citation 16

THE—FRBITLE, BTEHSHEEKDNAKE. (N21)

After working for a year, | left Shanghai and pressed the pause button to rest at DNA. (N21)

Citation 17

BHHBCHET MMERITY: AXTHBNASFERE. E—HFBRRTRT, —H PPT, —13
B, MEFLE T REARMEES. Mz/m "NFBITRERERDIIEE R, EEAE 7 ik
MEXB. BEBSNHERBIME. NRILEBNT YR, ZHER. KR, F1E. Ball. THE
ABBMASEEEERES ., BOBRZHEBNAZMTREARE, RANIT YRR AR
SHEE—EER, FRERNRRENTRE. ERER T MEAFEEZRN—MTX BHkE
MFrAEf L, BIEAR—BEFIE. (N3)

| set two main goals for myself: introducing and making pottery in Anji. The first task was quickly
completed with a PowerPoint presentation and a speech, which rapidly bridged the distance
between me and everyone else. The subsequent plan to "start making pottery from scratch in an
unfamiliar place” sparked great interest among my fellow residents. Pottery itself indeed has its
unique charm. From discovering suitable minerals, selecting materials, refining clay, making, and
firing, more people constantly wanted to join or inquire about related matters. | also felt the
enthusiasm exchanged due to my passion. The original plan was for me to independently create
some pottery works using local materials and documents and display the entire process. Later, it
evolved into a way of interacting with my fellow DNA residents: | took out all the collected clay

and invited everyone to create together. (N3)
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Citation 18

M, HANZEBEAHMFE I —RERANTR, BEEHM, o IR, RN ABEESZ, R
TAHFRBAZE TR, (N4)

During this time, we considered doing a transparent exhibition setup in a public environment,
which was challenging, as people working, chatting, and listening to music were mutually

constrained, with no clear boundaries between public and private spaces. (N4)

Citation 19

HAEMRET 3R, XES5R. —REHZNIEESHK DNA, REKiE, RTERAKR~ SHNELER
BAtEE], BETHKERERS - RASFHEANREREET, SRRBRAAZLL I, UET
DRMEHFKEEL . £ ACDC s TR E, EEBEZRERNERD T —SXERIPH. #S
KEEREEHTLL, MERET, BRMNXT . JTEFSRAK, BPHEFERKNETRE S
TR YRR, REFHELT T BARBETVASERGRMBRA BIEE. & K NOWBH
T, EIREET NS AZAHNEET, ERELR CHEHHET, —PIRARUEERILERKT
BT, (N8)

From time to time, the numbers of the battle ropes increased from two to three, and then to
five. A wave of fitness enthusiasm was sweeping through DNA, but unfortunately, the dust was
overwhelming. The original builders [of DNA - Z.H.] never imagined that one day the cement floor
of the dining hall would be repeatedly pounded by thick battle ropes. As a result, the floor
cracked, and dust filled the air, making it necessary to constantly sprinkle water to reduce dust.
After visiting the ACDC construction site, they found a roll of protective cloth from the library's
construction waste. The fitness area finally enjoyed a brief respite from the dust. With the
improved environment, the girls were smiling. Unfortunately, the protective cloth didn't last long
since it could not withstand the wear and tear of just a few days and fell apart. The gym
continued to be dusty, and it became clear that only professional shock-absorbing rubber

flooring would work in the long term. With financial support from <Nomad K>, the temporary
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manpower of <Nomad N> and <Nomad S>, and the mending and cutting skills of <Nomad C>, a

decent fitness area was finally born after many twists and turns. (N8, fitness enthusiast)

Citation 20

7 DNA EBEXMEB(IE LA, ERIMNESR LR TEMARE—L, MEM TR TIERE, b
R IEERENER. (N7)

We've accepted the fact that we have to work at DNA, but we still want to make our work as
interesting as possible. Frequently switching our work environment is the last stubbornness of

creative workers. (N7)

Citation 21

HiLERERNE, BNTENEERLD, MURSZISHhET—LARE, PSR, R EZAN I
HEREN, ANERETNEEAONT, ANEEHTE, REZRIEEMGBEBRERT 7. UK
REERFHEARE, FMEARKEEN (BSMEMED, WRONEEIE) X0, FAKRK
BER, FERMIABULERMNEZN. MREIFAFERKNZNE, FFUARBEEELEFHER

"HTRE T/ R N ITEITARRIRAL, FAE-LEEE. RIRMEREREBNET N, FARSHA
AN RIE LA AT, (N1)

| remember there was a period when my working hours were a bit short, so | would deliberately
avoid some crowds. At that time, my workstation was very wild, sometimes under the tree in the
white hut, sometimes in the fields, anyway, just find any place to hold my computer and go. So, |
think it's important to make good use of fragmented time. The environment can have a
significant effect on people, so everyone should take a reasonable view of the 'novelty'.” (N1) He
also added that self-discipline is strongly needed when first arrive at DNA, otherwise, nomads

would procrastinate and get no work done. (N1)

Citation 22
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BRIERIR, BOARENZENDATER, BEERIA: FTHRREVRENEE: SITTHNFaURs
Wcall i IREY, BRTHEE — BCEMNRBEEAZE L L bug? H PO FEH T B HEE Lk
FIR? BT A AETN FRREEBNEE, ARXEERTEHEFHEE. MIRNEERA: =i
FHEY, EMRXERTOEMEREN—F LXK, %@, KR — SN0 2NV NEHEET
TERKRAK, THERRIRR. AW TE A HBRNTELEN! MEENMLE, HERIAMIID
SHEEMAERL... XERHARAEASESNLEEMBZERNEETTR. "I, EHERSHE
ERpE 4 Nomad Z B, AEHE)ECSHANE: SEEHE—MATFRSUL. SR TMAKRERZEN
87 gNR work for myself, SEREBEHR. BirRHLTEHAIBMEETE? (N18)

At the beginning of my job transition, | also had a hard time adapting to the remote working
rhythm - Starting to fear face-to-face instant communication: When a life-or-death video
conference call comes in on DingTalk, | start to feel anxious - did | write code with bugs in it? Did |
cause a PO incident? Why is there no warning before the call? Becoming more procrastinating:
Previously, when | was at my desk, | could ponder and think deeply about problems, but at
home, | began to procrastinate more systematically. The time cost of cooking: Although there is
no need to commute, cooking has become a significant mental burden: grocery shopping,
washing dishes, washing pots... Before you know it, two hours have slipped away. Longer
working hours but lower work efficiency... My goodness, this is not the remote life | wanted at all!
After discussing with colleagues, | found that they also had similar problems... This means "not
everyone is suited for such a free and self-disciplined lifestyle." So, before quitting your job with
confidence to become a Nomad, consider asking yourself two questions: Can | find a remote
company that embraces nomadic culture and encourages employees to travel and live in
different places? If | work for myself, can | complete communication and established tasks with

high efficiency and clear objectives? (N18)

Citation 23

REEMAERNMTT, F—E2FE. RENLERZIHE —ENABCE—MEVER, BFH
WEVRES, BAHMERNIIERETH4. WHACEEMERBCALEACHNE Y, HKEEERI]
EAERBERY? EFAERERETY? KBMERMNM, BLEARTH. XEFRNAREERE
=[E], WBMAERIZHBEA——EFERETR. BEHERRERAEREIL. HEMRIBTIEX
B R BRNETHEZNEAN, EAEZENELZE, AZMNASAXLERITH. RERZELE
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RN FRP (2% ] FAZEHFHLE. BAEKMA ISBRATEME, ARBRERZER
HAES, HLKR5%1E, & DNA £ERAOBE, HxH4AH. (N2a)

There are many things my mother doesn't understand, but they are not necessarily conflicts.
From five years ago until now, my mother has always thought | am unemployed, not knowing
what | am doing for work. Even though she knows | am running my own business, she still asks if
we have no business during the recent pandemic or if we are just idling around. My parents
know my personality and can't stop me. Over the years, we've upgraded our room vehicle living
space, and my mother has gradually come to terms with the fact that living in a room vehicle can
be comfortable. But she still thinks I'm just fooling around. My father, on the other hand, has
slowly started to support me, as he believes we have a sustainable income and are doing
something logical and serious. However, they won't feel proud of these things. There are many
doctors in my family, and in the eyes of intellectuals, 'doing business' is not the best path. In my
mother's view, it's extremely unwise to give up high income and promotion opportunities at a
major internet company. Emphasizing that | am happy and at ease living in DNA doesn't help

much. (N2a)

Citation 24

B—EARES () % & (SN IE) thEE L. KEX=MEmERERRIOILIIT
LT, RBRER. RURB ARG, RERE TMEERERFR. (b)) FHESEIC
W, SRETZORMEEY  REREME, () AR, RENEREREGRT ZOMMmE, E
A (MEEE) REFRSNNERELVE. KM B, REAEXEEIRTF, LRFRETET,
RERIZIRE? XA (EERIED) N—TRES. REXEHRENHEREAFTEL. BT HH
FRHERXEHFLRY, wRE2ECELERNZIL. RMNERE BRUFARTARTIEEENG R,
WHBOTRE ., BHEATHh, BHSEARTH. H—BX—ERE FOAE, FHFT[. (N2b)

I've always been trying to tell her [my mom - Z.H.] that | [current work - Z.H.] am working too. And
for the past three or four years, she's been trying to persuade me to sell the truck and go home.
So, | couldn't convince her, | can only report to my family when | get to a new place. She would

start asking me, 'Hey, how many cups of coffee did you sell today?' Most of the time, I'm having
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fun and can't really say how many cups of coffee | sell every day, because the coffee truck only
operates during events. Then she would say, 'Oh, did you sleep until noon again, skipping
breakfast and lunch, because you have no money for food?' She's still in a worried state. My
mom thinks quitting my job to run a coffee truck is not taking life seriously. She doesn't
understand digital nomads and these new types of occupations; she's just worried about her
daughter with no permanent residence. We often talk on the phone and occasionally video chat
to show each other our work and life situations, and she's become much more reassured. | can't
change her, and she can't change me. | emphasize time and time again: It's my life, and I'm

responsible for it. (N2b)

Citation 25

BHXGRA R DE, B—FiRtr B BRI REFELE AEMadRY. 5k, &
MR BB CER ., MIBEIERRRNEEACSXEEATNNESL, HEZFEC
RYER. ERBAMANE, HAERS ERALHERS, MARLZIMILLRBRIE, MIELhE
SFHE, FAYU—aRiE—LkkE - AN MESTEECHNBERED, RRMADA. 115
REFPHFAEIEZRERS BREE. (N2

| have relatively fewer conflicts with my parents. At first, | didn't directly tell them that | quit my
job to become a freelancer. Later, | told them, 'l can also take orders on my own.' They would
worry about whether | could make as much money as | did when | was working for a company,
or if | could support myself. After | explained to them that my income was actually similar to
when | was working for a company and that | had more freedom, they were quite supportive.
They liked the idea that | could travel and make money at the same time - sometimes, | would
bring my laptop and work from different places. They even felt proud of me in front of their

friends and relatives. (N2c)

Citation 26

XRRLE, BHRERESHERXAA, FHREFHREZE, KARIEFE, BHEXBET,
e REHMERE, HE—BRMIERE. (N6)
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This trip to Anji marks the first time I've lived in the countryside for such an extended period.
Even after the novelty has faded, I still feel comfortable. | think the key lies in the fact that this is

a proactive choice, as well as a natural one. (N6)

Citation 27

DNA HLE M=, REFTENERE, AME—EAFRHIR, CHTEISHBHRE, XN HFHBAER
T WADRR. FIKERELRNNBIENER: BHEEMK BREIR RERBEMERE.
(N12)

DNA actually has a spacious, well-equipped kitchen, but being able to avoid cooking for a week
and still enjoy familiar tastes is significant for me, who has been forced to cook at home for two
months and feels down whenever | open the fridge: I'm willing to cook and eat out, but | prefer

to have choices. (N12)

Citation 28

HREHRECEEEAFLERIUN DAL, HAEECREMAA, M4, RAMEBCHIER
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HE EHMHMERE, EREERMN. RENERE RERETERE EHASBRTHN. 0. AR
ZRMRIFE, M4 3, RENREREBTHIALRNZH. X (EMENMN) BHAOCRETELT
FFESLHIIRASKIR. (N1)

| believe that | have a strong sense of personal awareness, knowing what | can and cannot do, as
well as my strengths and weaknesses. | feel that | can plan and arrange my life on my own. Of
course, my arrangements might seem unreliable to others, but that's okay - | know myself
better. | prefer to plan my life, work, and personal affairs according to my own methods. This
proactive arrangement and active choice are very important. Anxiety often stems from choices
that are arranged by others, which are passive. Many times, conflicts, dilemmas, and struggles
come from the arrangements others make for you. This [subjective initiative - Z.H.] is the

fundamental source of inner peace and fulfillment for me.” (N1)



20

Citation 29

BN ERXMISAEREE, REAXUX—ETAE, BREBERXSD 56 FRE, H4AEE
[B? BREEMNTT, REREXRBABKRILAMTT, SEASNBTT, NRF—REREF, *Eth
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5. RABMNBHENNMERAEEZE, PAXERXENERD, JEMoi. BaRBAR2I AT E
BTk, BMEHERAR, BRBESHMTBXMIEZREZ, EHHR O X MEIHIAE
Ay, FAXTKH, AMEIHRBRANRE, WRIE, HEFNBITRUREBINRILDA, LA
CREASRME . RIEFREMEEIH XMRZIFRNEKIE, (N1)

I'm not very clear about the concept of settling down. Does it mean buying a house here and not
leaving, or living here for 5-6 years without moving? What counts as settling down? As for a place
to reside long-term, | prefer places with a sense of humanity, warmth, and vitality. Scenic views
are a plus, but not a necessity. At the moment, living in a place like DNA, with a community of
people, is more appealing to me. Although you can integrate with the locals, sometimes you
need the company of those who share the same values, whether they have moved to the
countryside or migrated together. This could be a bonus for me. Currently, | can't think of a
specific city to settle down in. There's a term called 'global citizen," and although the places I've
visited are far from that concept, | identify with it in my heart. To me, there's no significant
barrier wherever | go. If  want, | can quickly make friends in Africa and not feel lonely. Anyway, |

don't have a strong sense of discomfort anywhere. (N1)

Citation 30

& DNA HRHBRVITIENED, BRIMN—RELERkR (FBEFARRK) . DNAKH, HMNN LK
RIEMILFNEEE T L, REMNERNBI"LR", RSKBE—NNHKEMRE. DNA EXMUHE
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TTHANERE, BN AECHIERE —IFENERTIE. (N10)
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With the locals' sincere blessings and reluctance to let us go, the day of farewell eventually
arrived (I also feel it's cheesy). After spending several days in the DNA village, our understanding
of "settling down" seemed to have broadened. Often when we think of "settling down," we only
associate it with the choices of a small family. The DNA community seems to prove another
possibility - settling down can also be a choice of lifestyle. It's not just about finding a place to
live, but about whether one can integrate with the people and things in the area and, at the

same time, find a comfortable direction for their own work. (N10)

Citation 31

ERH—RFALE—E, FTib(EExHIE BREREN"ZROUIXR"ELEA DNA £, +ILDA
EaAE—iE, AMEWEN, RERR—FRB. GEE%, FERE—LELBRZABRER, &*F
REAEARNET, RENEEENES, NEEREERNEE. (N9)

| enjoy sitting with a group of people, listening to their conversations as they drink. That night's
"decentralized chat" has been recorded in DNA's history. More than a dozen people sat together,
each talking about their own things, as lively as a family reunion dinner during Chinese New
Year. Sometimes, we also discuss more profound and serious topics, without the taboo of
shallow conversations. All we have is the courage to not be afraid of being challenged and the

respect for being understood and accepted. (N9)

Citation 32

LR, BRTIIHE, DNAMSERAZ X EERXE (X7, X NEXR, BR2EMR. Bh. QRN
Rk, BFRE N NETE DNA XEHE T XBZ I, FHRETRR, BEERR FOERR, X
BERR. BMNOREAFBRAELENRE, £285IMATY. 238k, TRXA—FAETE. BFGE
k, SRER— MR, MNARER, AWAZEBERERE, RIRTRFLER, AR, RE BE X
. (N7)

Of course, apart from coffee, it's the atmosphere of DNA that truly makes <Nomad X> feel like
she's found the right answer - an atmosphere of relaxation, freedom, creativity, and inspiration.

It's as if everyone has found their own interest points in DNA. Stress is being released, emotions
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are being let go, happiness is flowing, and smiles are spreading... Our eyes are no longer focused
solely on work and “rat race”, but also on the various people and things around us. Before we
know it, a week has gone by. Looking back, each day at the same location was never repetitive,
with people densely connected to one another, much like college life - lively, happy, carefree, and

worry-free. (N7, content creators)

Citation 33

k2| (DNA) , REEZELLICREITE, ERTLPHE. XBNERE HEETHNERA, EEFGR

B, BENBIXEFRRE, 552, KEAXLKMEERT, RFTTA coffee shop, EEM, EFhR

M, SRR, BEANFEEHTLUEE. MEETEHMEREARTN, SHNERA. ANINXLET X
TTRLBER ] BRI E], MXTHNSHERMNXDLEE TR, EAEXDIRNAHTER 15 AEES
WA, RAEXBBNTUEREEAA, MAELRAERIVEN, Rk, ARENBAEH
ATTAE . ME——DEREEE: XK A ISZEXAA — . (N1)

Here in DNA, delivery services are even more convenient than in Beijing; it only takes 15 steps to
reach the delivery pickup point. The situation here is that things you can find in the city are not
lacking, such as essential services like delivery, takeout, and grocery shopping through Meituan.
Additionally, coffee shops, bakeries, fitness facilities, and entertainment facilities can all be found
here. Moreover, we also have access to rural elements that are not seen in the city. So, we can
enjoy the advantages of both urban and rural life while avoiding their disadvantages. Here, we
don't need to travel 15 kilometers to participate in activities because we can create many things
ourselves. Some facilities, like the subway, are not necessary, and not having them doesn't cause

inconvenience. The only drawback is the distance to large public transportation hubs. (N1)

Citation 34
BB IERHEENFE, HELRETE DNA XX, SAR—EETZ. t2Z. (N2a)

| also value mental wellbeing in retirement, and | hope to continue living in communities like

DNA, enjoying life with everyone until the end. (N2a)
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